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“The most support for enterprise 
computing out of the box!” 

INFOWORLD 

Looking for the easiest, fastest way to create great-looking reports from any 
database? Impromptu strikes the perfect corporate balance: it lets users create 
sophisticated reports, while administrators keep full control over database 
security. Choose Impromptu, the unparalleled corporate standard for 
enterprise reporting. 
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“Usability makes Impromptu a 
standout in the data access and 
reporting tools market.” 

Clare Gillan, 
Program Director, IDC 

“I love the product! Impromptu 
2.0 has a very well-designed user 
interface that makes the most 
complicated queries and reports 
simple to perform.” 

Judith Hurwitz, 
Hurwitz Consulting Group 

“IS managers suffering from that 
familiar catch-22 - providing 
data for end-user reports while 
shielding those same users from 
the complexity of that data - 
will like Impromptu’s well- 
designed report writer and DBA 
tools. We found Impromptu to 
be very easy to set up and use.” 

PC WEEK 

“With Impromptu 2.0, Cognos 
has raised ease-of-use to a new 
high in this category.” 

Tom Wood, 
Senior Industry Analyst, 
Business Research Group 

“We were impressed by 
Impromptu from Cognos. Its 
well-planned design, speedy 
performance and excellent 
support for enterprise computing 
make it a strong contender.” 

INFOWORLD 


CDCMOS 


Call today and put Impromptu 
on every desktop in your corporation! 

Call: 008 811 910 





















COAMJNIQUE 



3 

5 

7 

25 

32 

35 

36 

37 
46 



November 1994 


WIZ KEEPS ON REVEALING 

The mystical Wiz reveals a little more about 
the hidden mysteries of Microsoft software, 
and brings more power to us all. 


UPGRADES - 
SAVE UP TO $30 


BIRTHDAY TO YOU 

Microsoft’s suite of Macintosh applications has 
turned 10. We take a trip down memory lane with 
Microsoft Macintosh evangelist. 


DO YOU WANT TO GO TODAY? 

With Christmas coming up, Microsoft is putting 
together a number of special software bundles, 
and launching a jazzy new branding campaign. 


PULLING THE PIECES TOGETHER 

The Still-birth and Neo-natal Death Support (SANDS) 
group is using Microsoft’s Access to keep track of its 
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Where do you want to go today? 

When we sit dawn at a computer we all want to go somewhere. There’s a 
destination, even if the journey only takes us as far as a completed letter or 
spreadsheet. 

When we look at a new software package to help us on that journey, most of 
us don’t actually care about the underlying technology, or the millions of 
features an application might have. We want a solution. We want to know, if I 
want to go from AtoB, can your software take me there today? 

This month on TV, radio and in print you’ll see and hear about a new 
Microsoft brand campaign which introduces a new brand tag line: ‘Where do 
you want to go today?" 

For the first time, the campaign goes beyond the realms of feature-by¬ 
feature product style advertising which is so prevalent in the computer indus¬ 
try. Instead, the new brand focuses on thejoumeyperson nature of Microsoft 
technology. 

To modify, a little, anotherfamous branding tag line: Yes, we can... take 
you where you want to go. 

As you’ll see when you wander through this month’s issue of Communique, 
there’s more than just the journey. There are ways and means of changing the 
way we think and communicate. 

Enjoy the issue! 


Darren Edwards 


In case you were wondering about our icons: 



Windows 



MS DOS 



Macintosh 



We welcome letters on 
all subjects regarding 
Microsoft and 
Communique. 

Send to: YOUR SAY, 

Communique 

Magazine, 

94-96 Pacific Highway, 
St Leonards, 

NSW 2065. 
Communique regrets 
we are unable to enter 
into individual corre¬ 
spondence; we reserve 
the right to edit letters 
for reasons of space; 
and the views 
expressed in these 
pages do not 
necessarily represent 
those of Communique 
magazine or Microsoft 
Pty Ltd. 
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Have a little 
faith 

Dear Communique 

I was interested to see 
that the new Power 
Macintosh versions of 
Word and Excel have 
been released. While 
this is good news for 
some, one must wonder 
about Windows NT 
versions. Windows NT 
is widely regarded as 
the best 32-bit operating 
system currently 
available, yet Microsoft 
acts almost as if it 
wasn’t its own. 

Now that Chicago is 
so late, we are seeing 
some belated 


advertising effort, but 
you can’t help 
wondering if this lack 
of faith and effort is 
fuelling the movement 
of developers to OS/2. 

By the way, what 
does the Communique 
icon for Wmdows NT 
look like? 

Kevin Tucker 
Fairlight, NSW 
Microsoft replies: 

Good news! The new 32- 
bit desktop applications 
-Microsoft Word for 
Windows NT and 
Microsoft Excel for 
Wmdows NT- are, in 
fact, just around the 
comer. They shouldbe 
available in early 


December. Stay tuned to 
Communique for more 
details. By the way, you 
can also read the article 
on the new 32-bit 
desktop applications in 
the October 1994 edition 
of Communique for 
more information. 

What’s the 
point? 

Dear Communique 

Has anyone ever 
stopped and wondered 
if it was of any use 
filling out the Microsoft 
product registration 
cards? If you look at the 
card you read a nice, 
warm and fuzzy 
paragraph telling you 
that if you fill this card 
in and return it, 
Microsoft will keep you 
informed of any new 
information regarding 
the product 

But do they? Here’s 
my history so far. After I 
purchased MS-DOS 6.0 
for my new PC no-one 
at Microsoft sent me 
information about the 
step-up to 6.2.1 had to 
find out about that in 
the pages of the 
Tuesday “Australian”. 
And what about 
Windows 3.1? I bought 
that at the same time 
and no-one at Microsoft 
informed me about 
WfW 3.11.1 read about 
that in “Personal 
Computer World” 
magazine from the UK 
and found out about the 
3.1 to 3.11 upgrade from 
Communique. 

Then there was 
Visual Basic 3.0 Pro. I 


sent off the registration 
card and what has 
happened? 

Communique infor¬ 
med me about the 
Microsoft Office 
Development Kit (ODK) 
and, to rub salt into an 
already raw wound, I’m 
told the ODK will be 
included in VisualBasic 
Pro for no additional 
charge. It seems it’s only 
poor mugs like myself 
who have to shell out 
$75 because we have 
already taken out a 
second mortgage to buy 
it when it replaced v2.0. 

It’s time Microsoft 
picked up its game. If I 
didn’t read the papers 
and subscribe to foreign 
magazines and 
Communique, would I 
have found out about 
these changes? 

Michael Mulhem 
Sydney, NSW 

Microsoft replies: 

We acknowledge that 
we have some improve¬ 
ments to make in this 
area. We are conduct¬ 
ing activities such as 
upgrade mailings on 
selected products and 
we plan to increase the 
regularity of these 
types of activities. One 
way for you to help us 
improve our service in 
this area is by register¬ 
ing your products - 
this helps us to main¬ 
tain up to date records 
and helps us identify 
those who may be 
interested in particular 
offerings. 

There are some very 
good reasons why you 
should register your 
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Sue Dyson 
Roger McShane 


Vs Communication 


The Frontline Agency 


Marketing/Advertising 

The Frontline Agency 


Wilke Color 

Illustration I Photography 

Barry Olive 
David Osbom 
Jan Kuczerawy 

For editorial information or 
submissions, contact Mark 
Gregory at The Frontline 
Agency: pi 


To become a Communique 
member, fill in the subscription 
card located in the Member 
Benefits section of the 


For upgrades of Microsoft 
products, fill in the upgrade 
coupon located in the Membei 
Benefits section or post 
correspondence to Microsoft 
Sales Information Centre, 
Locked Bag 58, North Ryde 
NSW 2113. 


No responsibility is accepted 
by the editor for the 
accuracy of information in 
this publication. 
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SUGGESTION OF 
THE MONTH 

Care for kids 
Dear Communique 

I am writing to express a concern that there may be a number of your 
readers who aren’t getting the frill benefit of Communique. Let me explain. I 
have a 486 PC and, along with my 12 year old son, Alan, and eight year old 
daughter, Roberta, run Encarta, Works 3.0, Instant Artist, CorelDraw and 
Kid Pix on it. I use the computer for letters and work, Alan uses it for 
homework, and Roberta uses it for drawing. 



When we receive Communique we constantly find in the Hot Tips 
section such topics covered as: Automatic Password for Schedules-, or 32- 
Bit Disk Accessing in Windows for Workgroups, and so on. 

There’s not much joy in those for us. 

This doesn’t mean we don’t read Communique each month. We do. 

I just want to suggest you look a little more closely at beginners like us. 

IA Lewis 
Launceston, Tas. 

Editor replies: 

The good news is that next month’s bumper holiday issue of Communique 
will be packed with good stuff for all the family. Well be including a 
Tutorial for Kids, a Little Wiz, and lots of other articles suitable for begin¬ 
ners and kids (we’re also trying to track down Santa Claus to interview 
him for a Communiqate). And next year well be including much more 
information for beginners and younger users. In addition to this, last 
month’s Tutorial was on researching a school project using Encarta and 
Works, and Hot Tips and Ask the Wiz are, of course, reader-driven. Both of 
these are open to all Microsoft products so all you have to do is ask! 

This suggestion wins a Microsoft Dangerous Creatures CD. 


Microsoft products 
with us. Registration is 
our way of knowing 
what products you 
own. This is especially 
important when it 
comes to confirming 
your entitlement to 
product support ser¬ 
vices and product 
upgrades. 

Registering your 
products also means 
we’re able to invite you 
to join Communique if 
you’re not already a 
member. 

It’s great to see you 
are learning about new 
Microsoft products via 
the Communique 
magazine! One of the 
main benefits of being 
a Communique mem¬ 
ber is the information 
supplied in the regular 
Communique maga¬ 
zine mailing. 

And when you 
register a product with 
us you are entered into 
the draw for a chance 
to win one of the great 
software and hardware 
prizes we give away 
each month! 

In response to your 
Visual Basic and ODK 
question, Philip Meyer, 
Product Marketing 
Manager for Visual 
Basic explains that the 
$75 charge covers the 
cost of production and 
supply of the addition¬ 
al manual and CD- 
ROM. It’s certainly not 
a profit making exer¬ 
cise. In the meantime 
we trust you’ve been 
getting value from 
Visual Basic since your 
purchase. 


The(not so) 
good, the bad 
and the ugly 
Dear Communique 
After reading the 
bouquets that you 
showered upon yourself 
in the article A Change 
is Gonna Come 
(September 1994 
edition), I turned the 
page to be confronted 
with possibly one of the 
worst articles that I 
have ever read in 
Communique - Blasts 
from the Past. 

This article was 
lacking crucial infor¬ 
mation and was badly 
formatted - a subhead 
in unreadable Courier 
and ugly graphics. 

The writer did not 
say how the 90s PC t 
versions of these games 
compare to the 80s 
arcade favourites. I 
want to be damned sure 
that I’m getting an 
accurate re-creation of 
the original versions. 
After all, why should I 
buy a collection of old 
games instead of 
something new like 
Doom if the modem 
day experience doesn’t 
compare with my 
memories? 

EricTopp 
Isabella Plains, ACT 

Editor replies: 

The article mentions 
that the original 
Arcade games have 
been re-packaged, not 
re-designed or re¬ 
developed. So the 90s 
versions are, in fact, 
the 80s versions. 
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Microsoft Press gears up for Christmas promo 


With Christmas coming, 
Microsoft Press, the leading 
publisher of quality computer 
books about Microsoft 
applications, will soon be 
offering Communique members 
some fantastic new deals. 

More than 11 million users 
at all skill levels already rely on 
Microsoft Press books to help 
make learning and using 
software easier. The complete 
range of Microsoft Press books 
is designed to complement 
each product’s 
existing 
documentation. 

The Microsoft 
Press range 
includes: 

• WYSIWYG 
series. With the 
emergence of a 
force of less 
experienced 
computer users 
comes the need 
for a series of 
titles that 
answer the most 
commonly 
asked questions 
in an easy-to-understand 
format The What You See Is 
What You Get (WYSIWYG) 
series is the entry point for 
computer users to under¬ 
stand both computers and 
software. Filled with facts 
and illustrations these titles 
are set to prove themselves 
an informative and enjoyable 
way to explore the machine 
that’s changing our lives. 

• The Field Guide series. 

These handy guides are 
perfect for new users, 
experienced users who want 
quick answers to simple 


questions and users of 
laptop computers. Field 
Guides are small, task- 
orientated, illustrated books 
with rich cross-referencing 
for easy lookup. They 
include tips, procedures, 
hints for trouble-shooting, 
definitions and command 
descriptions. 

• Step By Step. Geared for 
time-sensitive individuals, 
these interactive book-and- 
disk tutorials offer excellent 

self-paced 
instruction, time¬ 
saving example files 
on disk, follow- 
along lessons and 
practice exercises. 
Although the 
original design of 
these titles was to 
allow those of us 
with a busy 
schedule to learn at 
our own pace, 
training institutions 
and corporate 
clients have come to 
rely on these titles 
to play a key role in 
instructor-led 

training. 

• The Running series. The 
running series is designed to 
act as the guide to provide 
unparalleled in-depth 
information on the use of 
Microsoft applications. For 
those users who may wish to 
move from being a novice or 
light user to the application 
power user, these titles 
provide the right match. 

• Professional & Programming 
series. This series was 
developed to satisfy the 
needs of the people who 
train and design, code, and 


support software. These are 
not titles well-suited to even 
the power user, but to those 
who require the final answer 
on Microsoft technology. 

See next month’s 
Communique for information 
on some exciting Microsoft 
Press deals, in addition to the 
usual fantastic 10 per cent 
discount on all Microsoft Press 
books purchased by 
Communique members at the 
bookstore chain, Dymocks. 

Introduce us 
to a friend! 

Microsoft this month is offering 
existing Communique members 
a free McZee mouse mat when 
they introduce a friend to the 
Communique program. New 
members receive all of the 
great benefits of being a 
Communique member - not 
least of which is this inform¬ 
ative magazine each month 
- all for only $40 per year! 

Signing up has been made 
easy. All you have to do to get a 
friend to join the Communique 
program is have them call 1800 
621 622, or fill in the form found 
between pages 40 and 41 of this 
month’s issue of Communique 
magazine. Check out the form 
for all of the information you 
need to know about the 
Communique program, its 
benefit and how to introduce 
a friend. 

Be sure to remind your 
friend to tell Microsoft who 
nominated them (just get them 
to quote your Communique 
number) then, before you can 
say Imaginopolis, a McZee 
mouse mat will be winging its 
way to both of you. 




TechNet means 
big savings on 

support costs 
Microsoft’s CD-ROM-based 
support solution, TechNet, can 
save companies, on average, 
more than $16,000 a year in 
support costs, according to a 
recent survey by independent 
research company, Burke 
Marketing Research. 

Microsoft’s TechNet is a 
CD-ROM-based information? d-’4 
subscription service created for 
those who support or educate 
end users, administer networks 
or databases, create automated 
solutions, and recommend or 
evaluate information 
technology solutions. 

Burke Marketing Research 
also found that, due to time 
savings, Microsoft TechNet 
customers recovered their 
subscription costs in less than 
one month. Using TechNet also 
reduced online bills by 70 per 
cent, according to one TechNet 
subscriber. 

TechNet is available from 
the Sales Information Centre 
for a 12 months’ subscription 
price of $543 (including a $4 per 
month handling charge). For 
more information call (02) 870 
2111 within Sydney or 1800 257 
253 outside Sydney. 
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Key Features 

• Broadest network support in the 
industry. New Microsoft Net-Libraries 
now add direct support for 
PATHWORKS and AppleTalk 
networks using native protocols. 

With this release, Microsoft SQL 
Server supports the broadest anray 
of native network options in the 
industry. 

• Support for Macintosh clients. 
ODBC-based applications for the 
Macintosh such as Microsoft Office 
for Macintosh and the Microsoft 
FoxPro database for Macintosh, can 
now access Microsoft SQL Server 
directly through AppleTalk. Other 
database management systems 
typically require Macintosh-based 
clients to use TCP/LP Microsoft is 
among the first DBMS vendors to 
support AppleTalk directly. 

• High-speed ODBC 2.0 drivers. New 
ODBC 2.0 drivers for Microsoft SQL 
Server provide improved 
performance and cursor support for a 
broad array of client applications. 
These 16-and 32-bit drivers now 
provide the same level of 
performance as Microsoft DB-Library. 

• Performance and scalability. 
Microsoft SQL Server now takes 
advantage of enhanced performance 
in Windows NT Server 3.5 to deliver 
an improvement of up to 15 per cent 
in transaction throughput to meet 
continuing increases in user needs. 


SQL Server 4.21a 
for Windows NT 

Overview 

Microsoft has announced SQL 
Server version 4.21a, the newest 
release of its award-winning 
client-server database server 
for PC networks. Microsoft 
SQL Server takes advantage of 
the improved performance, 
scalability and 
interoperability of the 
Microsoft Windows 
NT Server operating 
system version 3.5. 

SQL Server delivers 
enhanced network 
interoperability, improved client 
support, and increased 
application performance, along 
with simplified licensing. 


System Requirements 
To run SQL 4.21 for Windows 
NT you need Windows NT 
Server 3.5 or Windows NT 3.1 
or Windows NT Advanced 
Server 3.1, a system using an 
Intel 386,486, or Pentium 
microprocessor or a MIPS or 
Digital Alpha AXPTM system, 
16Mb of RAM, 35 MB free on 
your harddisk, and a CD- 
ROM drive (RISC based 
systems only). 


Product Price & Availability 

SQL Server’s estimated retail price will be: 
$2,250 per SQL Server, $285 per SQL 
Server user licence, and $895 per SQL 
Server Workstation System. SQL Server 
Workgroup, Departmental and Enterprise 
Systems are now consolidated into a single 
package. This product is equivalent to our 
earlier Enterprise System and is shipped 
with Intel, MIPS and DEC binaries. SQL 
Server User licences are separately 
packaged. 

The SQL Server Desktop System is 
replaced by the SQL Server Workstation 
System. The SQL Server Workstation 
System which replaces the current SQL 
Server Desktop System includes a single- 
user licence and supports 15 local or 
network database connections. SQL 
Server Workstation also comes bundled 
with the SQL Server Programmers 
Toolkit. Estimated retail price will be just 
under A$895. 

Microsoft expects to release SQL Server 
4.21 A three to four weeks after Windows 
NT 3.5, formerly known as Daytona, ships. 


Microsoft’s 
new CD-ROM 
information 
magazine for 
organisations, 
previously 
code-named “Shu” 
is now officially 
“Pelorus”. 


In the know 
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♦ Microsoft Meuse 2.0 

Overview 

Microsoft has released a software-enhanced version of 
its ergonomic pointing device, Microsoft Mouse 2.0. New 
IntelliPoint software saves users time and extra hand 
movements by providing several shortcuts and 
customization options to execute the mouse actions 
users perform most. 


Key Features 

• IntelliPoint software gives the mouse a new 
personality: users can choose new shapes for 
their cursors, anything from a sailboat to a 
bowling pin. The IntelliPoint software includes 
the following features: 

• IntelliPoint ToolBar: Quickly access time-saving 
features from within any program in the 
Windows operating system through the 
IntelliPoint Toolbar; 

• Shortcuts: Assign common tasks, such as 
switching between applications, with a single 
click of the right mouse button; and 

• ClickSaver Click the mouse button just once 
for a double-click function. 



Microsoft Scenes 2.0 

Overview 

Save your monitor from bum-in and yourself from 
burnout with Microsoft Scenes 2.0 collections for 
Windows from Microsoft Home. 

With seven Scenes collections 
available, you can experience 
everything from jets to extreme 
sports to the most stunning spots 
in nature - right on your PC. 


System Requirements 

To run Microsoft Scenes 2.0 you need DOS 3.1 or later, Windows 3.1 or 
later, a 386 PC or higher, 2 MB of memory (RAM), a 3.5” high-density 
(1.44 MB) disk drive, 3 MB of available hard-disk space, a VGA or higher- 
resolution monitor, and a Microsoft Mouse or compatible pointing 
device. Microsoft Scenes supports the most popular graphics file 
formats including: .TIF, .JPG, .PCX, .PCD, .GIF, .BMP, .TGA, and .DIB. 


Product Price 
& Availability 

Microsoft 
Scenes 2.0 
will have an 
estimated 
retail price 
of $39 each. 

It will be 
available 
from resell¬ 
ers in mid- 
November. 


Product Price & Availability 

Microsoft Mouse 2.0 will 
have an estimated retail 
price of $99. It will be 
available from resellers in 
November. 


System Requirements 
To use the Microsoft Mouse, you 
need: MS-DOS 2.11 or later, and a 
3.5” or 5.25” high-density disk drive. 
For Round Mouse Port PS/2 you’ll 
need a round mouse port (PS/2), for 
the Serial Version you’ll need a 9-pin 
or 25-pin serial port and for the Bus 
Version you’ll need one available 
expansion slot. You’ll also need 
MDA, CGA, EGA, VGA, SVGA, XGA, 
or VESA VCI-compatible video 
adaptor. To use the IntelliPoint 
software, you also need Windows 
3.1 or later. 


Key Features Include 

• A new edition in the popular 
Microsoft Sierra Club outdoors 
series, as well as Hollywood, 
Sports Extremes, Brain Twister, 
Flight and Undersea collections; 

• The new Microsoft Scenes version 
2.0 collections generate images 
faster, scale images to the size of 
the screen - up to 1024 by 768 
pixels - and, with the Scenes 
Wizard, make it easy for users to 
create, organise and share 
personal pictures on their PCs; 

• With each Scenes Collection, you 
get 40 incredible full-colour, full¬ 
screen photographic images; and 

• You can select a changing display 
with your own special effects and 
timing, or choose a single scene as 
your background image. 







System Requirements 
To use the Microsoft 
Natural Keyboard you need 
a 286 or higher processor, 
MS-DOS 2.0 or later, a PS/2- 
compatible mouse port, or 
a 5-pin DIN keyboard port. 
To take advantage of the 
IntelliType software and 
Windows function keys, 
you also need Windows 3.1 
or later. 

Product Price & 
Availability 

The Microsoft Natural 
Keyboard will have an 
estimated retail price of 
$135 and will be available 
in from resellers in 
November. 


Microsoft Natural Keyboard 

Overview 

The Microsoft Natural Keyboard incorporates hardware 
features that permit users to maintain a relaxed, natural 
position while typing. It also offers hardware and 
software features designed to make computing in the 
Windows environment - including Windows 3.1, 
Windows for Workgroups and Windows NT operating 
system - easier and more enjoyable. 




Microsoft Space Simulator for MS-DOS 

Overview 

Look into the sky on a clear night. It is immense, with stars and objects stretching 
as far as your eyes can see. Ruled by the unbreakable natural laws of the universe 
and lit only by the reflected light of distant suns, it has long been a mysterious 
place. Until now. Microsoft Space Simulator puts you in 
the astronaut’s seat, putting powerful spacecraft such as 
the Space Shuttle at your command. The universe you fly 
through is realistically rendered, including vivid images 
and digitised satellite graphics created using data from 
NASA and other sources. 

Product Price 
& Availability 

Microsoft 

Simulator for 
MS-DOS will 
have an estim¬ 
ated retail 
price of $79. 

It will be avail¬ 
able from re¬ 
sellers in mid- 
November. 


System Requirements 
To use Space Simulator, you need: 
MS-DOS 5.0 or later, 386/25 or higher 
microprocessor (486 or higher 
recommended), 550K of conventional 
memory and 768K of expanded 
memory, a high-density disk drive, 320 
x 400,256-colour VGA or higher- 
resolution colour monitor (Super VGA 
recommended), Microsoft Mouse or 
compatible pointing device, (sound 
board recommended). 


Key Features Include 

• Keypads are split and rotated 
outward to encourage a straight wrist 
position. The width and angle of the 
keyboard helps users keep their 
shoulders straight and arms relaxed; 

• A built-in palm rest provides a 
surface on which users can rest then- 
hands between periods of typing, 
while a wrist levelling rail, located 
under the palm rest, adjusts the 
height of the front edge of the 
keyboard to help maintain a straight 
wrist while accommodating a variety 
of desk and chair heights; and 

• The Microsoft Natural Keyboard has 
104 keys, three more than standard 
keyboards. Two of these are 
Windows-specific keys that provide 
easy access to the new Task Manager. 
The third new key is an application 
key. In future applications this key 
will be used to create context- 
sensitive shortcuts and other 
application-specific functionality to 
make the applications easier to use. 


Key Features Include 

i Zoom through the Milky Way Galaxy, including the Earth’s solar 
system, moons, comets, and asteroids - all realistically rendered 
based on data from NASA and other sources; 

» Hear authentic spacecraft sounds on your journey; 

» Marvel at true-to-life Milky Way stars (magnitudes 0-967); 

» Experience the natural laws of the universe, such as 
gravitational attraction, planetary orbits, and flight patterns for 
spacecraft; 

» Take a space walk in the Manned Manoeuvring Unit, or choose 
from a fleet of spacecraft, including the Space Shuttle; 

» Challenge your gaming skills, completing scored missions such 
as Mars or Moon landings; 

» Save a scenario for practice or to complete later; 

» Use the autopilot and the flight computer to help you travel to a 
desired location; and 

» Transport yourself to an unfamiliar location and then rely on 
your piloting skills to find your way home. 
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After years of PC users tearing their hair out 
and losing whole nights of sleep trying to get 
their new add-in boards to work, the release of 
Windows 95 promises relief to those who just 
want to plug and play. 



Here comes 


A 

K the start of the last decade a team of 
engineers at IBM’s Boca Raton division was hard at 
work designing a new computer. By the time their 
development work was at an end they had produced 
the forerunner to the more than 120 million PCs 
which now populate the desks of homes and offices 
around the world. 

Despite its enormous success, the PC has been 
limited by the very thing that has made it so 
powerful and popular - its ability to be changed into 
anything from a word processor to a power multi¬ 
user server in a large corporation (see 100 Different 
Ways). 

“One thing we didn’t foresee when we defined 
the system bus was the proliferation of adaptor 
cards for the PC,” says David J. Bradley, an engineer 
on that first PC design team at IBM. “Although the 
variety [of adaptor cards] turned out to be a good 
thing, because it gave customers a wide choice of 
options, we hadn’t allowed enough I/O addresses for 
all the cards that eventually were developed.” 

Although not dreamt of at the time, this 
shortcoming has been the cause of many a long 
night for PC users attempting to get their new card 
installed and running properly. This brings us to the 
nub of the problem - for many users the challenge 
of resolving what are known as “resource conflicts” 
between the cards they put in their PC is often too 
much. 
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the cavalry! 

Putting a new add-in board into your PC may, conceptually, be a simple 
matter, but the reality is the task can become a nightmare. 

Well-meaning but all too frequently misleading manuals often refer to the 
installation of an add-in board as “simple” or “easy”. These are words that come 
back to haunt those installing the boards after they have been sucked into a 
strange and arcane world full of such mysteries as IRQ lines, DMA channels, 
base memory addresses, I/O ports and interrupt signals. 

When Trouble Comes 

With some luck, plenty of fiddling and a good dose of migraine-inducing 
concentration, most get their boards installed and running. Others, sadly, often 
find themselves with a PC - resplendent with new add-in board - that won’t boot 
up and might just as well be used as a doorstop. 

Hours can be wasted pulling out and carefully checking and testing the 
entire contents of a PC. And, despite delicate manoeuvring around DIP switches 
and jumpers, it is possible to fix one problem only to create another and the 
whole process starts over again. There is no way around this problem if you use 
a PC based on the architecture developed by the original Boca Raton design 
team - known as Industry Standard Architecture or ISA 

Users of newer architecture - MCA (Micro Channel Architecture) and EISA 
(Extended Industry Standard Architecture) - don't have the same problem. 

Both of these newer bus architectures include software to configure add-in 
boards dynamically. 

However even MCA or EISA systems don’t provide completely smooth 
operation. The software to configure the boards is both clumsy and, worse, it’s 
not integrated with the PC’s operating system. 

In addition, users must turn off their machines to activate the new 
configuration. This is not suitable for portable PCs, an important consideration 
for those who want the ability to insert or remove their portable from a docking 
station without having to turn it off. As well, they want to be able to dynamically 
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L Different Ways] 


One of the reasons that there are some 
120 million PCs in the world today is 
that they are very flexible. A PC can be 
100 or more different things, from a 
diagnostic and control tool to run 
complex scientific experiments and 
collect their results in a laboratory to a 
network server in a large company. 

It all depends on what devices you 
add to the PC’s expansion bus, a series 
of long narrow sockets on the main 
board of the PC. Circuit boards can be 
plugged into these sockets to become 
part of the PC’s hardware. 

You probably already have at least 
one or two add-in boards, as they are 
called, if you are using a desktop or 
deskside PC. Most PCs have the control 
circuitry for running the monitor and 
for controlling the hard disk drive on 
add-in boards. 

Other add-in boards can carry all 
sorts of different functions. For instance 
you can get add-in boards that will add 
sound capabilities to your PC. Combine 
a sound board with a CD-ROM drive 
(connected via another add-in board) 
and you have a multimedia PC. 

This makes it easy to upgrade the PC. 
If you want to replace the hard disk 
drive with a bigger one, you can unplug 
the current disk controller and replace 
it and the hard disk with new ones. To 
improve your PC’s graphics performance 
you can replace your existing graphics 
add-in board with a new one. 

This tremendous flexibility has helped 
to make PCs popular. But now the very 
design that made PCs so flexible is 
beginning to prevent people from buying 
them. Plug and Play will solve this 
problem. 


II 
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Some Prayers Are Answered 

The specification for Plug and Play developed by Microsoft, 
Compaq, Phoenix Technologies and Intel defines how the various 
components of a PC system are meant to interact. With the 
arrival of Windows 95 - the first operating system to implement 
the standard - users will be able to use and add to their PCs 
without any understanding of the underlying structure of a 
machine’s architecture. 

With the introduction of Plug and Play, those involved in the 
configuration and management of large numbers of PCs - such as 
system administrators and network managers - will find their 
jobs considerably easier. Some studies have shown that as much 
as 50 per cent of all support calls relate to configuration and 
installation problems experienced by users. 

In a full Plug and Play system the BIOS only configures a 
display device, an input device and an initial program load device. 
The information about these three is then passed to the 
operating system. 

Plug and Play architecture defines each device or sub¬ 
component in a PC as a node no matter how it is connected. 

This is important because when the operating system takes 
control, it starts by activating and identifying each node in a PC. 
The operating system collects information in a central database 
about which resources (DMA channels, IRQs, and memory 
addresses) each node requires. 

The operating system then loads device drivers for each 
component in the system and ensures that all resource conflicts 
are resolved as it configures each device. 

If part of the configuration changes once the PC is up and 
running the operating system again takes control to update its 
database, to load any new device drivers required and to resolve 
any resource conflicts. 

Of course Plug and Play involves a lot of software in Windows 
95. The user will not have any interaction with most of this 
software. 

There are some circumstances which will require user 
intervention. If the user adds a new device that is not Plug and 
Play enabled and the system fails to detect that device, the user 
will have to force an installation of the appropriate device. As 
well, in some cases the system may not be able to allocate the 
resources a node needs. This may be because a non-Plug and Play 
device already has those resources or because the system has 
simply run out of resources. 

In both cases the user needs to make a decision on how to 
proceed. Of course Windows 95 will provide extensive help to 
ensure the user makes the best possible decision. 


Here comes 
the cavalry! 

configure connections to such wireless devices as 
radio frequency and infrared LANs and printers. 

To solve these problems a group of leading PC 
companies - among them, Microsoft and Intel - 
have come together to create the Plug and Play 
Framework. 

The idea behind Plug and Play is to have a 
system which removes PC users from the horrors of 
having to get equipment from different 
manufacturers to work within their computer. In the 
ideal world of Plug and Play, users would be able to 
just plug in their add-in boards and the PC’s 
operating system would sort out the hassle of 
getting everything to work. 

Plug and Play allows a PC to dynamically 
configure itself. 

Keep the Ball Rolling 

In practice, this means that when a PC is turned 
on, its BIOS only starts up the graphics system, the 
boot disk drive and the keyboard. Control is then 
passed on to the operating system. The operating 
system then looks at all the hardware parts of the 
PC and handles the technicalities of IRQs, DMAs 
and so on until the PC is up and running (see Some 
Prayers Are Answered for technical information). 

In a PC that complies to the Plug and Play 
standard, installing a new board will be as easy as 
purchase, unpack and plug in - and Plug and Play 
boards will be no more expensive than the older 
type. Importantly, PCs that comply with the 
standard will be able to use add-in boards that do 
not conform to Plug and Play. 

Because Plug and Play devices are dynamically 
configurable, you will be able to change the 
configuration of that PC while it is still running. 
PCMCIA cards will be ‘hot pluggable’, ideal for 
portable users wanting to use a variety of cards - 
from fax to modem to network cards. And, laptop 
users will be able to plug their machine into or take 
it out of its docking station while it is turned on. 

There are three parts to the Plug and Play 
framework. To be completely compatible with Plug 
and Play, a PC will need a Plug and Play BIOS (the 
software or firmware inside the PC that starts off the 
booting process), a Plug and Play operating system 
and Plug and Play add-in boards or PCMCIA cards. 

The next release of Microsoft Windows, code- 
named Chicago but recently renamed Windows 95, 
will be the first operating system to support Plug 
and Play. 
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While ideally all three of the elements of Plug 
and Play are needed to get the full benefit of the 
standard, users will still be able to get most of its 
benefits just by using Windows 95 and Plug and Play 
add-in boards in standard PCs. Those adding Plug 
and Play add-in boards will find that Windows 95 
will be able to configure boards so that they work 
with the rest of the hardware components in their 
PC. 

This means you won’t have to discard it to get 
the ease of use that the Windows 95 Plug and Play 
features provide. However, if you want the 
advantages of the dynamic configuration features 
you will need to replace your machine’s BIOS chip 
with an upgrade that makes it into a Plug and Play 
PC. In most cases, it will be laptop users who want 
the advantages of the dynamic configuration 
features. Only a very few desktop PCs have PCMCIA 
slots and none have docking stations. 

The Plug and Play architecture will also allow 
new sorts of PC configuration. For example 
imagine a conference room fitted with an electronic 
whiteboard equipped with infrared communications 
capability. 

Conference attendees could bring their laptops 
fitted with infrared communications devices and 
Plug and Play capability. Their machines would 
automatically connect to the whiteboard so that any 
notes the attendees typed on their keyboards would 
appear on the whiteboard. As well, when the plan or 
diagram or chart was finished on the whiteboard it 
could then be downloaded back into each laptop for 
the attendees to take away with them. 

The Plug and Play features built into Windows 
95 are just part of a whole series of features in the 
new version of Windows that will make it a much 
easier environment for users to live within. 

Wmdows 95 will make all the tasks you 
currently do in Windows much easier and it will also 
make applications more powerful and better 
integrated with each other and the operating system. 
Plug and Play is just one of the many benefits it will 
bring. • 



13 




























COAMJNIQUE 


l SL 


L t’s a natural phenomenon as predictable as the 
annual migration of the snow goose: the never- 
ending “Microsoft versus Apple” debate. 

After a long day trekking the endless halls of a 
computer trade show, hordes of techno-geeks and 
computer nerds drop their show bags in their hotel 
rooms and head out to party. Where 
to all-night dance clubs or movie theatres. Instead, 
the geeks gather where the food and ddkks*are 
cheap to argue for hours whether or not Microsoft 
and Apple are engaged in a war of japerating 
systems, in which only one can “ 

The truth, as always, is somet 
than the arguments. In fact, Microsoft has always 
been one of the biggest developers of Macintosh 
applications and remains firmly committed to that 
environment today with the recent release of 
enhanced versions of its software for the platform, 





Years 


Mac Write, for customers wanting to switch from an 
IBM-compatible PC, it was a difficult purchase to 
justify. “If you were buying a Macintosh back then, 
the question was: does it run my PC spreadsheet 
software or my word processing software? If the 
answer was no, you didn’t want to know about it,” 

• Cheryl England, a senior editor with MacUser 
;azme. 

“The^l^ptfush could do some really great 
things, bdt of them made good business 

sense ba|k ^ffi,”|she adds. “The outstanding 
successjbf the Apple II was due to the ‘killer 
application’ of the first spreadsheet software. 
Nobody had seen a spreadsheet before, and to get 
that revolutionary tool you needed to buy an Apple 
n. The Macintosh lacked the ‘killer app’ that had 
sold so many Apple Us.” 

Eventually, however, that ‘killer app’ arrived. 


A decade of Microsoft 
Macintosh software 


and the release of a range of applications for the 
Power Macintosh environment. 

In fact, this year marks the 10th anniversary of 
Microsoft’s Macintosh products, so this is as good a 
time as any to look back on the history of the 
relationship between the two companies. 

According to Don Pickens, Macintosh Product 
Marketing Manager for Microsoft in the US, in the 
early days, Microsoft was one of the “inner circle” of 
Macintosh developers. 

“In fact, back around 1985 we were privileged to 
have access to what Apple called SAND - Steve’s 
Amazing New Device. This was an early prototype 
that didn’t even carry the Macintosh name yet, and it 
is rumoured that Bill Gates personally carried it 
back to Redmond with him. It was all very hush- 
hush,” says Pickens. “Microsoft was one of the first 
developers for the Macintosh, and since then we 
have become easily the longest-lasting of the big 
names. Now our Macintosh development team is the j 
largest outside of Cupertino (Apple’s home town).” 

In the early days, a major problem was the lack 
of killer applications for the Macintosh. While Apple 
did bundle its own software, MacPaint and 


Apple and 
Microsoft have 
been working 
together for ten 
years to deliver 
some great 
products. 
Alan Shore 
recently went in 
search of a little 
history and 
discovered some 
interesting tales 
along the way. 


Some industry figures say it was Aldus PageMaker 
that turned the tide, but England disagrees. “When 
Microsoft shipped Excel for that Macintosh, people 
could say to their boss, ‘this business tool can do 
things with a spreadsheet that no-one can do on an 
IBM-compatible PC’.” 

Osmund Iversen, editor of Australian Macworld 
magazine, agrees. “Bill Gates had been an enthusiastic 
proponent of the Macintosh interface from the early 
days. I’m sure there were times when he was out there 
with (Apple’s) Steve Jobs and John Sculley, helping 
them convince other developers to write for the 
Macintosh. The fact that Windows is such a force 
today shows that Gates always believed that the 
; Macintosh’s interface was a step in the right direction. 

“But Excel saved the Macintosh from an early 
s grave, there is no doubt about that,” says Iversen. 

“PageMaker did something altogether different - it 
j created another use for personal computers, that of 
: desktop publishing. PageMaker and the Apple 
! LaserWriter created a new industry, but without 
I Excel the Macintosh would never have been 
I perceived as a serious business machine.” 

For us besieged Macintosh users, Microsoft ‘ 
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Word farther reinforced the impression that the Macintosh was more than a toy. 
In the early days it was less important to show that a graphical user interface 
(GUI) was a better way to do things. First we had to prove that it was a PC, just 
like any other. 

Microsoft Word for the Macintosh gave that impression - while it worked 
with a graphical user interface, it could still function a lot like the MS-DOS and 
Wmdows versions. 

“Where the Macintosh versions of Word have succeeded is in being 
compatible with the MS-DOS and Windows products, but still including things 
that were exclusive to the Macintosh,” says Iversen. 

For instance, from early on, the Macintosh version of Word could edit text in 
columns, so users could design a simple newsletter without having to buy 
expensive desktop publishing software. That kind of functionality didn't arrive in 
the Windows product 
until much later. 

Microsoft’s Pickens 
says that approach is still 
important today. 

“Apple’s advertising 
slogan is ‘fit in and stand 
out.’ In other words, the 
Macintosh meets all your 
corporate MIS 
requirements, fits into the 
corporate network 
without causing trouble, 
but adds some unique 
benefits,” he says. 

“Microsoft products 
help Apple’s approach to 
that kind of product: here 
is a suite of business 
applications that works 
consistently with our 
Wmdows users and allows 
for the exchange of rich 
and robust data between 
platforms.” 

In laypersons’ terms, 

Pickens means that the 
Macintosh and Wmdows 
versions of Microsoft’s software are actually based on the same programming 
code. In fact, many of Microsoft’s main applications for Macintosh, Windows, 
Windows NT and the Power Macintosh now share around 80 per cent of the 
same code (see Speaking the Same Language). That’s why the different versions 
now share files so easily. 

Of course, the Microsoft and Apple story isn’t restricted to Word and Excel, 
says Pickens. “Microsoft gave the Macintosh its first fiat-file database in 
Microsoft File, and its first successful integrated products in Microsoft Works. 
Excel and PowerPoint, a GUI-version of Word and Microsoft Office were all out 
on the Macintosh before they appeared on Windows. “Today, Microsoft offers 35 
discreet software titles for the Macintosh, and with the various versions that 


All work and no play? 

No way! 

Fortunately, not all of Microsoft’s products for the 
Macintosh have been business software. One of the 
perennial favourites amongst Macintosh users is 
Flight Simulator, which was actually the first 
simulator-based entertainment for the Macintosh, 
besides being a detailed and rigorous flight-training 
tool. 

Never the sort of person to be trusted with 400 
souls at the controls of a jumbo jet, my own 

experiences with Flight 
Simulator were mostly 
simulating the kind of 
thing that would earn me 
a jail sentence in the real 
world. 

Besides the obvious 
visceral thrills of going 
one-on-one against the 
dastardly Hun in WWI 
dogfight mode, Flight 
Simulator is the best 
place to attempt to fly a 
fully-loaded Learjet 
between the twin towers 
of New York’s World 
Trade Centre. It’s 
possible, by the way - 
you just have to stand 
the plane on a wing tip 
to do it. Flight Simulator 
is also a good place to 
buzz the skyscrapers of 
Chicago or fly a vertical loop that has the Golden 
Gate bridge as its axis. 

In fact, fun exists in many Microsoft products, if 
you know how to find it. Have you ever tried 
finding the ‘Easter eggs’ that most Macintosh 
development teams leave in their software 
creations? It would be giving the game away if I told 
you exactly where to look, but clicking repeatedly 
in the “About...” dialog box in most Microsoft 
products will produce some surprising effects if you 
experiment with different combinations of modifier 
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A decade of Microsoft 
Macintosh software 



Speaking the same 
language 

Just before the 10th birthday of Microsoft’s entry 
into the Macintosh software arena, Microsoft 
released Office 4.2 for Macintosh and Power 
Macintosh, both of which are designed to build on a 
decade of success. 

With more than 90 per cent of businesses with 
Macintosh computers also having Windows-based 
PCs - according to a survey by a leading Macintosh 
newspaper, MacWeek - the introduction of Office 
4.2 is the great step forward in achieving total 
integration between the 
major desktop platforms, says 
Peter Cray, Microsoft's 
Desktop Applications Product 
Manager. 

“To address the fact that a 
majority of Macintosh users 
operate in cross-platform 
environments, one of our 
primary goals with Office 4.2 
was to offer seamless 
compatibility with Microsoft 
Office for Windows,” said 
Cray. 

This was achieved through 
a process called core code 
development, a process which 
makes Microsoft the only 
software company to provide 
a complete suite of desktop 
applications for the Windows, 

Macintosh and Power 
Macintosh environments. 

“Most of our applications now - certainly Word, 
Excel, PowerPoint and FoxPro - use core code 
development,” says Cray. “This means the main 
engine of each application is based on the same 
core code. This integrating technology gives our 
users the same functionality, the same file formats 
and the same power, regardless of which hardware 
platform they have chosen.” 

The latest version of Microsoft Office smashes 
down the walls between Macintoshes and PCs, 
while still taking advantage of all the things 
Macintosh users love about the machine. 

The result, says Cray, is empowered Macintosh 
users who get the most from their systems, on 
both the Macintosh and Power Macintosh 
Platforms. 


include foreign language support and other variations, the count is near 300.” 

Despite the success of Microsoft’s applications for Macintosh users, there 
have been one or two hiccups along the way, something that Pickens freely 
admits to. The approach Microsoft took to the development of Word 3.0 for the 
Macintosh could, in hindsight, he says, have been better. But lessons were learnt. 

“Word 3.0 for the Macintosh had a few bad problems. One of the things we 
learned there was the value of small teams. Now, when things slow down [during 
development], and somebody suggests more workers will speed things up, we 
know that is a fallacy. 

“The problems inherent in co-ordinating the development work of larger 
teams start to outweigh the benefits and eventually can retard progress. The 
lesson we learned with Word 3.0 was to keep the development teams small, build 
incremental releases on a number of fronts simultaneously, and give the teams 
some clear goals to work towards.” 
Pickens says after Word 3.0 was released 
Microsoft learned a lot from the feedback 
of its users. 

“As a customer-focused organisation, 
your natural impulse is to ship an upgrade 
when there are problems, or when you’ve 
written something new and useful,” 
Pickens says. “But around that time, our 
customers actually asked us to slow 
down - to increase the time between 
upgrades. Market research tells us that 
two years is the optimal time between 
product revisions. That gives us enough 
time to build significantly enhanced 
functionality into the new version, and 
address any problems that customers 
report.” Now and again, Microsoft does 
forget to allow for the voracious appetite 
Macintosh users have for the new and 
exotic. 

With some lessons learned, the last 
few years have brought nothing but 
success for Microsoft in the Macintosh market. Microsoft Office, Word, Excel 
and PowerPoint are all market leaders, and, according to Pickens, the Macintosh 
market is a vital part of the company’s business. 

“Not too many of those arguing about Macintosh versus Windows realise 
that Macintosh application sales make up about 15 per cent of our total 
application revenue. If we took all of our Macintosh products and created a new 
company, that business would be the seventh largest software company in the 
world from the first day it opened its doors. 

The future looks brighter still, as the computer industry consolidates on a 
few key platforms and development standards, making it easier for Microsoft to 
innovate with a full range of powerful business applications which span the 
Macintosh, Power Macintosh, Windows and Windows NT platforms, making it 
easier for all of us to share information and work together. 

Alan Shore is a self-confessed techno-geek and freelance computer 
journalist, with an incurable love for the Macintosh and a predilection for 
pranging planes, in simulations only. • 
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Quality Microsoft Training 


Aspect Computing provides 
professional, Microsoft accredited 
training courses in: 

Visual Basic 
Windows NT 3.5 
SQL Server 
Implementing Mail 
Word 

C Language 
Excel 
Access 
Project 

Windows With Networks 
Windows For Workgroups 
LAN Manager 

Please call your local Aspect office 
for a copy of the latest schedule. 
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Canberra (06)247-7677 Adelaide (08)379-0466 
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Where do you want 


E very day more and more of us are taking technology to heart. Not only 
have computers in Australia proliferated rapidly in the office since the 
first PC was launched in the early 80s, but home use has moved ahead in 
leaps and bounds too. 

With the exception of one or two diehards, most of us are pretty comfortable 
these days with computers. In fact, personal computing encompasses an 
enormous generational range. Those who grew up with computers remain 
intrigued by the machine and its applications, while those who were socialised 
before the widespread use of computers have overcome their fears by realising 
the empowering nature of PCs. 

“There is a real sense in Australia that computers are now an integral part of 
our lives,” says John Treloar, Microsoft Australia’s Corporate Marketing 
Manager. “At Microsoft we take the view that software is there to empower 
people to do the things they want to do.” 

With Christmas coming up, Microsoft is putting together a number of special 
software bundles to provide people with the right solutions to meet their needs. 
In addition to the new Packs, Microsoft will also be offering a number of great 
deals on Microsoft Press books over the next few months, and there’ll also be a 
new Communique membership offer (see News story, page 5). 

“We’ve put together this range of Microsoft Packs to provide the best 
solution for what each individual wants today,” Treloar says. 

The Packs provide combinations for home users or businesses, and each has 
been put together based on the belief that more and more people are accepting 
computers into their lives, says Treloar. 

“The days when software companies lined up and provided long feature-by- 
feature comparisons of their products to win users over are gone,” says Treloar. 
“People don’t care any more. They know that applications are jammed full of 
features. What they are looking for are solutions that are fun and provide the 
freedom and ability to do what they want to do today.” 

With the growing acceptance of computers in the home - research suggests 
that during the next year more than 400,000 homes will buy their first PC - 


“We want to provide access 
to skills, tools, expression, 
information, knowledge, 
people, places, fantasies .’ 9 

Microsoft has developed its new range of software 
Packs to ensure that users get the right solution to 
meet their needs. 

Because education is one of the key reasons 
people start using a PC in the home, Microsoft has 
developed some great offers for students and other 
home users. In addition to tools such as Word - one 
of the major uses of a PC in the home remains 
document creation - Microsoft has included some 
colourful, interactive multimedia titles. Research 
group IDC estimates 70 per cent of new PCs will be 
shipping with CD drives next year. 

“There’s a lot of fun, excitement and exploration 
that happens when you use CD products like 
Microsoft Encarta,” says Treloar. “We’ve found that 
the ability to go off in a million different directions . 
has made learning an easier, more interesting 
proposition. And, when you consider the cost of a 
set of encyclopedias, then you’ve got some great 
value as well as an important tool for your children.” 

In addition to providing new Packs for the 
burgeoning home market, Microsoft has also put 
together a Pack which provides everything a small 









to go today? 

business needs. Treloar says 75 per cent of small businesses in Australia have at 
least one PC - the average is three - so there is a real need for a unified software 
solution. 

“Often the people using those computers are a little afraid of the technology, 
and need some assurance that the software they use will work together,” he says. 
“Not only is it easy to swap information between the applications in the Business 
Pack, but training time is reduced because once you’ve learnt one product 
you’ve learnt them all.” 

The new Microsoft Packs which will be released this month are: 

Student Pack includes Word, Encarta '95 and Bookshelf 94 for Windows; 

Family Work and Play Pack: includes Word, Fine Artist for Windows and 
Flight Simulator for MS-DOS; 

CD-ROM Fun and Fact Pack: includes Encarta ’95, Cinemania ’95 and 
Dangerous Creatures for Windows; 

Business Pack: includes Office Professional, Publisher and Money for 
Wmdows; and 

Kids Pack: includes Creative Writer, Magic School Bus - Human Body and 
Home Mouse for Windows. 

Brand new day 

Around the same time as the new Packs are launched, Microsoft will also 
introduce a major new, worldwide brand campaign, introducing the line: “Where 
do you want to go today?” 

Treloar says that line represents the potential there is in Microsoft software 
to provide access for people to do whatever they want and go wherever they 
want with their PCs. 

“At the heart of everything we do at Microsoft is the idea of access,” he says. 
“We want to provide access to skills, tools, expression, information, knowledge, 
people, places, fantasies. Access is for everyone, from the novice to the expert, 
from someone who wants to play to someone who needs to work. 

“We’ve learned that there are many practical differences between people 
who use computers at home and at work, such as depth of knowledge and the 


issues they face. But the similarities between them 
are more profound than the differences. There is a 
real optimism and excitement about what 
computers can do today.” 

The launch of Wmdows 95 (formerly known by 
its code-name, Chicago) will be an important 
moment of realisation of that potential for hundreds 
of thousands of computer users in Australia. 

Treloar says the launch of Windows 95 will “re¬ 
launch” PCs into a new world. 

“We all have fairly high levels of anticipation for 
that new world. We expect PCs to be in every home, 
but that expectation is tempered by anxiety about 
PCs creating new economically-based divisions in 
our society,” he says. “We expect the range of 
software applications to broaden and the PC to 
become a little less arcane in the way it operates. 

A little less ugly, too. 

“With all of that, most of us can see the 
tremendous potential of a PC is that it’s more than a 
machine, it is a facilitator of t hinking and 
communications. ” 

The new brand campaign enables Microsoft’s 
unique approach to the way people work, play and 
relate to computers to be recognised and 
understood around the world, he says. 

Australia will be among the first countries 
worldwide to be targeted for the brand campaign, 
which will hit radio, television and the print media 
from early this month. The launch of the campaign 
will occur simultaneously in the US, Canada, 
England, Germany and France. 

The Microsoft Packs estimated retail prices are: 
Student Pack, $425, Family Work and Play Pack, 
$449, CD-ROM Fun and Fact Pack, $249, Business 
Pack, $875, and Kids Pack, $149. Offer valid now 
until December 241994 or while stocks last. 

For more information contact your reseller. • 
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FoxPro Training 

FoxPro for End-Users (Two Days) 

For business professionals who want to master the interactive features of FoxPro - without programming. Students will use FoxPro’s menu-driven 
tools for managing data, building reports, and creating menus and screens. Topics include: 

• Database Management Principles • FoxPro Interface: Menus & Accessories • Report Writing 

• Relational Query By Example (RQBE) • Building & Maintaining Databases • Menu Builder & Screen Builder 


FoxPro Programming Fundamentals (Two Days) 

This course is designed as a bridge class for professionals who intend to develop in FoxPro but have little xbase or FoxPro programming experience. 
Structured programming and application design are covered at an elementary level. Topics include: 

• Basic Commands and Functions • Database Design & Indexing Techniques • Program Control Logic 

• Fundamentals of Structured Programming 


FoxPro Power Tools (Three Days) 

For developers familiar with the fundamentals of FoxPro programming, this course provides an in-depth review of FoxPro’s tools and programming 
features. As part of this course, students will develop a live application from start to finish, designing and building the application using FoxPro’s 
tools and techniques. Topics include: 

• Data Entry Screen Techniques • Popup Menus and Pick Lists • Report Writing 

• Menu Builder and Screen Builder • Relational Query By Example (RQBE) • Project Manager 

• Development Commands & Functions • System Design & Programming Techniques 


Advanced FoxPro Development (Three Days) 

For experienced FoxPro developers, this course focuses on optimizing application performance and creating state-of-the-art application interfaces 
using FoxPro Power Tools. Instruction is case-oriented, with the emphasis on advanced application development techniques, coupled with walk¬ 
throughs of programming solutions. Topics include: 

• Data Dictionary Development • Object Oriented Coding Approaches • Data Driven Programming 

• Error Trapping and Debugging • Multi-User Programming Techniques • Building & Managing Projects 

• Advanced Interface & Screen Design • Event-Driven Programming Techniques 


Access 2.0 Training 

Introduction to Access (Two Days) 

For business and systems professionals and developers who want a comprehensive introduction to Microsoft Access, this is a hands-on course 
focusing on the powerful interactive features of Microsoft Access. Topics include: 

• System Development • Access Basics: Tables • Queries 

• Forms • Reports • Macros 


Developing Access Applications I (Four Days) 

This course is for systems professionals and “power-users” who want to develop applications in Microsoft Access. It covers techniques for using 
the Access non-programmatic development tools and macros, as well as an introduction to Access Basic. Topics include: 

• Expressions and Functions • Tables • Queries and Forms 

• Reports • Macros and using Macros in Applications • Modules - Access Basic 


Developing Access Applications II (Two Days) 

This course is for systems professionals who want to utilize the complete Microsoft Access development environment. It covers Access Basic 
topics and explores techniques required for developing sophisticated applications. Topics include: 

• Access Basic • Using Object Variables in Access Basic • Multi-user Programming 

• Security • Advanced Form Design • Error Trapping 

• Access as a Front End to Other Data • Code Libraries 


Advanced Access Development (Two Days) 

For experienced developers, this course focuses on techniques for creating state-of-the-art Microsoft Access Applications. Interacting with sys¬ 
tems’ environment and other applications is stressed as well as distributing Access Applications. Topics include: 

• Dynamic Data Exchange (DDE) & OLE 2.0 • Using Access as a Front End to SQL Server • Using Dynamic Link Libraries 

• Custom Menus and Toolbars • Implementing Help Systems • Distributing Applications 


You will receive a course manual, an exercise disk, and free technical support for 90 days. 


Scheduled classes in Sydney & Melbourne 
and on site training Australia wide. 


Call and ask for our FoxPro and Access training 
brochure, timetable and full course agenda. 


Talsoft 


a division of Tal Communications Pty Ltd, 

789 Botany Road, PO Box 405, Rosebery NSW 2018. 

Telephone: (02) 317 4404 Fax: (02) 669 6864 BBS: (02) 669 5219 


N.B. All courses are structured to comply with terms of the Training Guarantee (Administration) Act 1990. 





















Pulling the pieces together 



With the success of annual Red 
Nose days there can be few people 
who remain unaware of the work of 
the Sudden Infant Death 
Association (SIDA) in researching 
the cause of cot deaths. 

But it’s a different story for 
another important community 
support group, the Still-birth and 
Neo natal Death Support (SANDS). 

SANDS was established 
in 1985 to support 
parents whose babies do 
not live to see their first 
birthday , are still-born 
or die following 
miscarriage. There is 
some overlap with SIDA, 
but the two organisations 
are independent and 
SANDS is very much the 
smaller, poorer cousin. 

Much of SANDS's work 
relies on volunteers and 
SANDS in New South Wales 
has recently begun to use Microsoft 
Access to track the hundreds of 
volunteers who work with it each 
year. We talk with Penny Waterson, 
who has just finished a two year 
stint as President of SANDS 
(NSW), about the organisation and 
how technology has helped alleviate 
some of its administrative 
headaches. 


ommunique: You’re using a Microsoft 
Access database to co-ordinate your volunteers 
around Australia. Can you tell us a little about how 
it’s helping you and what future uses you see for it? 

Waterson: At this stage the system is being used as a 
volunteer management system. We offer a number of 
different services, such as a quarterly newsletter and 
educational booklets which are distributed through 
hospitals. We also offer counselling and support 
groups. Almost all of that work is done by volunteers. 
We have 20 support groups across NSW and we have 
35 group leaders and 75 parent supporters. 

Access has been just wonderful. We use it to try 
to match parents up with a volunteer who lives near 
them or has had a similar experience to their own. 


Communique: How was that co-ordinated in 
the past? 

Waterson: All of the information on available 
support volunteers and group leaders was managed 
manually in the past, and that information was kept 
mainly in people’s heads, although we do have an 
extensive mailing list. However, when you work like 
that, it’s easy for volunteers to get lost. 

If supporters were unavailable for work for a 
while they’d be taken off the list and there was no 
follow up. What we wanted to do was be able to 
contact them a year later to ask if they were interested 
in doing parent support work again. The way it was, 
if we lost track of them they were just gone. It was a 
waste of our resources and training dollars. 
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Pulling the 
pieces together 



Communique: How do you keep track of them 
now? 


“Our Access database is set up 
so that at any time we can print 
out and contact all the group 
leaders and parent supporters 
who have ever been trained by 
us through mailing lists” 


Waterson: Now our Access database is set up so 
that at any time we can print out and contact all the 
group leaders and parent supporters who have ever 
been trained by us through mailing lists. We would 
envisage doing a mail-out perhaps once a year to 
everyone who has ever been trained in order to 
assess their interest in volunteering their time for next year. 

The number of people we are dealing with on the database isn’t overly large 
- that’s not the problem. The problem is that we’re understaffed and under¬ 
resourced. We have two paid employees, both part time, and much of their time 
is spent in pure administration, which involves linking parents up to other 
parents, giving out information about support groups and trying to improve 
communication within the organisation. 

In NSW most of the communication is by mail and in the past there have 
been letters to group leaders and supporters that have all been hand addressed. 
That type of thing is way back at the first level of computerisation. 

The impact Access is going to have purely on the numbers of hours being 
worked by people within SANDS is going to be tremendous. 

The way I got on to Access in the first place, was that I happened to be at my 
sister’s place and she has Access. She showed me an application that she’d 
developed for her orienteering club. I said, it’s just what I need for SANDS and 10 
days later - that’s all it took -1 had our whole database up and running on Access. 


Communique: How easy did you 
find it to learn a new product, or had 
you used Microsoft applications 
before? 


Waterson: No, my familiarity was with 
WordPerfect. I had no experience of 
Microsoft products. But after using 
Access extensively, and Excel and Word 
a couple of times, I have to say they’re better prod¬ 
ucts for us. They’re much easier to teach and train 
with. 

I think it’s very important for organisations like 
ours to be able to give volunteers the opportunity to 
learn skills. If we can add to their skills while they are 
working as volunteers then that can help them gain 
paid employment if that’s what they choose to do. 

Communique: What’s your background - are 
you a techo? How did you get into the organisa¬ 
tion? 

Waterson: I had a son, Alexander, who died six 
hours after birth. It was completely unexpected. 

The reason I contacted SANDS in the first place was 
because of the effect the death had on my eldest 
daughter. After he died her behaviour was terrible. 
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I just couldn’t control her. I was told about a support 
group, but I thought I’m not a support group type of 
person. But it was just wonderful. I’d been thinking I 
was the only person in the world this had happened 
to, but there were all these other people who had 
also been through it. People talked about feelings 
that were so similar to what I was feeling. I remem¬ 
ber being so relieved. 

Communique: Presumably, SANDS is govern¬ 
ment funded? 

Waterson: For the past three years we’ve received 
funding from the NSW National Women’s Health 
Program for paying our part-time co-ordinator and 
our administrative costs. 

There’s been no capital expenditure funding to 
improve our computer equipment We’ve endeav¬ 
oured to spend the interest earned on the funding 
money to do that. The first year we bought a 386DX, 
the second year we bought a dot matrix printer and 
this year we bought a LaserJet This year we also 
received a donation of a Toshiba laptop which has 
been wonderful. Our newsletter editor uses that. 

Communique: Do you have any connection 
with SIDA? Compared with SANDS, SIDA seems 
like a huge publicity organisation. 

Waterson: SIDAs focus on funding has been for 
research purposes and they’ve made great gains. 

The cot death rate has dropped by more than 50 per 
cent in the past three years. They’ve run a very 
successful campaign called “Reducing the Risks”. 
They gave us $16,000 this year to pay our admin 
assistant. In country areas SIDA and SANDS do tend 
to work together more. 

Communique: There must be a place for 
research in SANDS too? 

Waterson: There definitely is, but we’re still at the 
stage where there’s no standard procedure for post 
mortems of babies who die - to my knowledge 
anyway - and without having that basic information, 
research is very difficult to do. One of SANDS’s 
objectives is to promote interest in research into 
causes. More than 50 per cent of still-bom babies are 
still ‘cause unknown’. Of the rest of them, there 
might be a reason but they don’t know why it 
happened - so they’ve got a reason but not a cause. 

This year the management committee has 
started looking at the whole area of raising funds for 
research. We’ve contacted a few major organisations 
but without a great response. Our publicity has 
certainly been increasing over the past three years, 
so we hope to get there at some point 


Communique: So, now that you have a basic Access database set up, 
what’s next? 

Waterson: Well, we’ve only just started using Access, but already I can see 
there are other things we can do with it So far, we’ve concentrated on the parent 
support aspect of the organisation, but I’d also like to see people who have 
volunteered to fold newsletters or run cake stalls on the system too. 

Those people are also really easy to lose track of. Sometimes we hear from 
people who make an offer to come in and help. That offer is usually written 
down, but sometimes it’s never acted on, so we lose track of them. 

Communique: Are you looking at extending the use of technology into 
other areas? 

Waterson: Well, we want to introduce Microsoft Office. What we’ve run in the 
past is pure WordPerfect. What I’ve wanted to do has been limited to an extent 
by that 

When I set up the original newsletter subscriber list on WordPerfect, I 
actually set up fields and thought, now I’ll be able to tell the parents from the 
supporters and the professionals from the hospitals. In that way we could split 



our mail-outs, rather than sending a mail-out to everybody. 

However, it was very difficult to do. At that same stage I put in the bulk pre¬ 
sorted codes for the mailing, which in the past had been hand-done and took one 
person literally two nights to do. Because no-one here knew you could get a 
computer program to do it for you it had always been done really inefficiently. 

I think that’s a reflection of community organisations themselves. Much of 
the focus is on providing the service they are there to provide, and better ways of 
working are often overlooked. 

There are lots of community organisations out there fumbling in the dark 
about what sort of technology they should use. They often have no idea about 
what’s available to help them provide their service. I think there’s a big role for 
computer and software companies to play in supporting community 
organisations in this area 

Further information on SANDS can be gained by contacting the head office 
of the organisation, which is based in Sydney, on (02) 906 7004. • 
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NEW SYBIZ VISION 

THE FUTURE OF MULTI-USER WINDOWS ACCOUNTING 


Easy to use, multi-user Windows accounting at last! 
Sybiz Vision, ideal for System Developers & Users. 

Best of all, you don't have to 
compromise any more because Vision is 
an open system, based on Microsoft's 
FoxPro. Developers can access it with the 
whole range of popular application generators to 
design the accounting system that you want. It's the most 


cost-effective way to bring the convenience of Windows 
Accounting to multi-user companies. And Sybiz is 
> Australian with the nationwide 
support you want for growth. 

. Fax us today on (02) 954 5240 for your 
FREE Information Kit, or ring the Sybiz 
Support Centre nearest you for an obligation free 
multi-user demonstration of this exciting new product. 




FAX: (02) 954 5240 

Tel: NSW/ACT (02) 954 5211; VIC/TAS (03) 874 2033; QLD (07) 299 I 100; SA/NT (08) 232 0600; WA (09) 227 8977 
New Zealand: Fax (09) 629 2715; Tel (09) 629 0840 
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PRODUCT TUTORIAL 


Microsoft Excel 
Charting Tutorial 


Written by 

Sue Dyson and Roger McShane 



Presentation of information is a key factor in 
communicating your message. One of the most 
powerful ways of presenting complex numerical 
data is in graphical form. A pie chart can help 
compare data sets. A line graph can be used to show 
trends in the data. An area chart can be used to 
compare quantities. 

Charts help you grasp the important aspects of your 
data quickly and easily. 

This tutorial shows you how to make the most of the 
charting features in Excel 5.0 and introduces some 
tips and tricks for enhancing your charts. 


GETTING STARTED 

You are going to enter some 
data for the sales of boxes of 
floppy disks and numbers of 
mouses for a retail outlet. 
You’re only going to plot the 
sales for the floppy disks at 
first. 

Q Enter the data shown in Figure 
1 into an Excel 5.0 spreadsheet 
starting at Al. 


Month 

Nth Region 

Sth Region 

Jan 

176 

2 

Feb 

184 

4 

Mar 

172 

4 

Apr 

160 

8 

May 

175 

13 

Jun 

236 

12 

jul 

140 

10 

Aug 

177 

16 

Sep 

210 

23 

Oct 

240 

20 

Nov 

246 

15 

Dec 

190 

24 


You’re now going to create 
a chart. You can do this by 
highlighting the data and 
pressing Fll or by running the 
ChartWizard. In this case you 
are simply going to highlight the 
first two columns and then 
press Fll. 
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WM Click on Al, then hold down 
the Shift key and click on B13. 

Alternatively, drag from Al 
toB13. 

gil Press Fll. (Alternatively, you 
could use the ChartWizard to 
create an embedded chart.) 

A chart appears. 



You’re now going to convert 
this to a line graph. Before you 
do, you’re going to make it a bit 
easier to read. 

H From the View menu choose 
Sized With Window. 

The Chart Area is now 
resized to fit the window. 

n From the View menu choose 
Toolbars, select the Chart 
toolbar option, then choose OK 
The Chart toolbar is 
displayed. 

B71 On the Chart toolbar click on 
the drop down list box next to 
the Chart Ttype button. 

The Chart Type palette is 
displayed. 



Because you’re going to 
change chart types again, you 
are going to ‘tear off the palette 
and drag it to the left of the 
screen. 


D Move the mouse pointer to the 
border of the palette and drag. 
A grey outline appears. Drag to 
the left of the screen. Your 
palette’s now detached from 
the toolbar and is ‘floating’ at 
the side of your graph. 

||| Click on the Line Chart button. 

The graph is now a line 
graph. You’re going to change 
the shading of the Plot Area 
(The Plot Area is the shaded 
part behind the graph itself.) 

Q Double-click on the Plot Area 
background. 

The Format Plot Area 
dialog box is displayed. 

I fll Choose a light shade from the 
colour palette in the centre of 
the dialog box, then choose OK 
CHANGING THE DATA 
MARKERS 

You’re going to replace the 
symbols on the line chart with 
pictures of floppy disks. Later 
you’re going to create a series 
for the sales of mouses and 
replace that marker as well. 
First, you need to create a 
picture of a mouse. You can do 
this by converting a Wingding 
symbol to a graphic by using 
Paintbrush. 

Ill Switch to the Program 
Manager. 

You want to select 
Paintbrush from the 
Accessories window. 

iM Hold down Ctrl and press F6 
until the Accessories group is 
displayed. Alternatively, select 
Accessories from the Window 
menu. 

IF! Start Paintbrush, then from the 
Text menu choose Fonts. 
Choose Wingdings and then set 
the Font Style to Regular and 
the Size to 12. Choose OK 


FF1 Choose the Text tool (the one 
on the left with abc on it) and 
then click in the top left comer 
of the drawing area 

You should see a flashing 
insertion point. 

Hil TVpe the ‘8’ symbol and a 
mouse disk will be displayed. 
Note: If you want to find out 
which symbol is generated 
from a keystroke, you can run 
the Character Map utility from 
the Accessories group of the 
Program Manager. Choose 
Wingdings as the font and then 
click on a symbol. The 
keystroke is displayed in the 
bottom right comer of the 
window. 

BTil Select the Pick Tool (the 
scissors with the rectangle at 
the end) and drag a rectangle' 
around the mouse. 

You’re now going to save 
this selection as a graphics file. 

IB From the Edit menu choose 
Copy To. Enter the name 
MOUSE.BMP, switch to a 
suitable directory and then 
choose OK 

A picture of the mouse has 
now been saved. 

FI Repeat this process to create a 
picture of a floppy disk. Store it 
as FLOPPY.BMP. 

Itil Switch back to your Excel 
chart, then click once on the 
line. 

You should see that the line 
is selected and each of the data 
markers is highlighted. You 
should also see the formula that 
created the series displayed in 
the formula bar. 
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mil From the Insert menu choose 
Picture. Select the file FLOP- 
PY.BMP and then choose OK 

Your markers are now 
floppy disks. 

You don’t have to store the 
graphic as a file. You can copy it 
to the clipboard and simply 
paste it into your graph. 

If you didn’t want a picture 
symbol, but wanted a regular 
marker of a different size, you 
could draw one with the 
drawing tool and then paste it 
onto the chart using the same 
technique. 

ADDING SERIES TO AN 
EXISTING CHART 

You’re now going to add the 
data from the sales of Mouses 
to your Chart. 

FT1 Click on the Sheetl tab to 
display your spreadsheet. 

El Click on Cl and drag down to 
C13, then from the Edit menu 
choose Copy. 

El Click on the Chart tab to switch 
to your chart, then from the 
Edit menu choose Paste. 

A second series appears. 
Note: You can achieve the 
same effect by choosing Add 
Data from the Insert menu and 
then highlighting the data on 
Sheetl. 

El Click on the new line and from 
the Insert menu choose Picture. 
Select the mouse picture that 
you saved earlier, then choose 
OK 

Now each data marker in 
the second series is a mouse. 


USING THE SECONDARY 
AXIS 

Notice that the scales of the 
two series are different. You’re 
going to even up the scales by 
transferring the second series 
to a secondary axis. 

El Double-click on the line of the 
‘Mouse’ series. 


The Format Data Series 
window is displayed. 







t' 





EH Choose the Axis tab and then 
check the Secondary Axis 
option. Choose OK 

A second axis is displayed 
on the right side of the chart. 
The scale is such that the two 
graphs overlap. You’re going to 
adjust the scale so you can see 
each series clearly. 

El Click once on the right Y axis. 

El From the Format menu choose 
Selected Axis, then choose the 
Scale tab. 

mil In the Maximum field enter a 
value of 40, then choose OK 
You can now see each of 
the series clearly. 



ADDING A TREND LINE 

You might want to predict the 
sale of mouses in six months’ 
time. In Excel 5.0 there’s now 
the facility to add a trend line 
automatically. Excel will even 
calculate the equation to the 
line if you require. 


El Click once on the ‘mouses’ 
series. 

BTI From the Insert menu choose 
TYendline. 

The TYendline dialog box is 
displayed. 



El Choose the Type tab and then 
choose the Linear option. 

El Choose the Options tab and 
then in the Forecast group set 
the number of Forward periods 
to six. Also check the Display 
Equation on Chart option. 
Choose OK 

A trend line is created 


showing the trend in sales and 
the predicted trend for the next 
six months. 


" 



1■ a 








From this you can see that 
the sales of mouses are 
expected to be 35 units in six 
months’ time. Notice the 
equation to the line is also 
displayed. 

CONCLUSION 

This tutorial has explored some 
of the features provided by 
Microsoft Excel for presenting 
information in ways that are 
useful to those trying to 
interpret data There are many 
more features available. This 
tutorial should make you 
confident enough to begin to 
explore those features. 
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Easy Learning 

with Webster Publishing 




QuickStart Packs (CBT) - $69.00 

The Webster Publishing QuickStart Packs are Computer 
Based Training (CBT) programs designed to teach you how 
to use common software applications. They offer the 
novice or expert all the advantages of learning in your own 
environment, at your own pace. Mouse functions within the 
CBT simulate exactly those of the application. You need 
4Mb RAM, 3Mb of hard disk space, Windows 3.1, mouse 
and colour VGA screen. 


Visual QuickStart Guides (VQG) - $29.95 


The series of books applies to learning computer software 
- designed to make learning far more visual. These books 
are ideal for beginners who want to learn the program 
from scratch, or for more advanced users who need to 
find out how to quickly perform an unfamiliar task. Each 
title in the series uses extensive screen shots and 
graphical images to form the basis of the guide. 
Publications vary in size from 200 to 360 pages. 




Wise Guides - $59.95 

WISE Guides are books in electronic format. Each WISE 
Guide is one of our VQG’s or By Example books 
transferred into electronic format. They completely 
eliminate the need for hardcopy documentation - you can 
reference all your training information on your PC. The 
books are provided on 3.5" disks and run under Windows 
3.1. You need 4Mb RAM, mouse and colour VGA screen. 


Order Form - Fax, Mail or Phone 

Name: - 

Company: _ 

Address: _ 


P/code:_Phone: 


Fax: 


Webster Publishing 

2/25 Frenchs Forest Road 
Frenchs Forest NSW, 2086 
PH: (02) 975 1466 
FX :(02) 452 3493 



Please send me the following products. Date of order / / 


Title RRP 

Comm Disc. 

Qty 

Price 













(C300) Please allow up to 28 days for delivery. Freight 

$8.00 

Communique Membership # 

] Grand Total 



Credit Card Details 

Name on card:_ 

Signature: _ 

Expiry Date: _ 

M/Card | | Visa] | Bank Card | | Amex | | 

mm mnn mrinnrin 






































Edited by The Wizard 
Ask our very own code sowrcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 



Complicated indenting 

DEAR WIZARD 

I love Word for Windows 6.0 
but nine times out of ten I go back 
to WordPerfect. 

WordPerfect has one feature 
that MS Word badly lacks, namely 
uncomplicated indenting. 

For example, if I type (say): 

1. Hie quick brcwn fox... 
and use Word’s indent button the 
whole sentence moves across 
(including the I). 

However, in WordPerfect if I 
press F4 (after typing the I) the 
paragraph will indent until I press 

Word for Windows becomes a 
nightmare if I have to use the tab 
to indent, then decide to reformat 
the document, for example by 
changing the margins. 

Could you please, please help 
with this problem? 

Clare Haywood (nee Smith) 
Croydon, Vic. 

The Wizard Replies: 

Yes, Clare, Word for 
Windows and WordPerfect do 
behave differently. Paragraph 
level formatting in Word for 
Windows is stored in the end of 
paragraph marker and applies 
to the entire paragraph. Thus, 
anywhere in the paragraph you 
can hold down the Ctrl key and 
press T to set up a hanging 
indent. This leaves the number 
on the left and creates an 
indented wrap margin. 
Alternatively, you can choose 
not to type the number but at 
any stage while typing the 
paragraph you can click on the 
Numbering button. EH 

When you do, a number will 
automatically be inserted and a 
wrap margin established. 
Holding down Ctrl and pressing 
Q will set the indenting back to 
that defined by the active style. 



You will find a detailed 
explanation of indents and 
numbering on pages 27 to 29 of 
the August Communique. 

0 

Selecting a different 
printer in Word 6.0 
DEAR WIZARD 

First a quick note on one of 
July’s tips (printing blank pages in 
Excel). I imported a Lotus 
spreadsheet and, while not having 
the printing problem described, I 
could not delete columns on the 
first tab as it required “too much 
memory". A quick check using the 
Ctrl plus End combo proved Excel 
5.0 thought there was some “way 
out" cell (IV25I4). I tried the 
method described but it didn’t 
work. I figured that a formula in 
another cell must be pointing to 
that cell. The only method I could 
get to work was to: 

1. Click in the first blank cell 
after the end of the data and 
formulas. 

2. Then select to the end, using 
Ctrl plus Shift plus End. 

3. Then clear the selected 
section, as described by you - this 
solved the problem. 

My main enquiry relates to 
Word 6.0 for Windows. It seems 
(given my limited two week 
experience with the program) 
that to select a different printer 
driver from the printer dialog box, 
you must actually change the 
Windows default printer. This is 
an approach that many software 
writers seem to have taken, but it 
doesn’t make sense to me. A 
“default” driver should be exactly 
that - something all programs 
default back to for the next job. Is 
there an easy way of selecting a 
different printer without having to 
reset your default printer? 

John Mitchell 
Castle Hill, NSW 

The Wizard Replies: 

The problem with the 
spreadsheet you converted is 
that there might have been a 
number of active cells in the 
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area between the bottom right 
comer of your data and the cell 
IV2514. The technique you 
adopted for clearing it is cor¬ 
rect. 

You’re also right in your 
observation about the way 
Word for Windows changes the 
printer driver. If you change the 
printer driver in Word it will 
also be changed for Excel or 
any other program. It’s possible 
to write a macro which will 
change the printer driver 
temporarily and then reset it to 
the default. 



Resource Calendars 

DEAR WIZARD 

I’m using Microsoft Project for 
Windows 3.0 and have created 
separate Resource Calendars for 
each staff member in a group of 
16 people. These show the 
different starting times, rostered 
days off, holidays, and other non- 
available days for each person. 

I’d like to take the information 
directly from the Resource 
Calendars and show resource 
non-availability (that is, showing 
holiday periods etc.) in a form 
similar to a Gantt Chart, with a 
separate line for each person. The 
User Guide doesn’t seem to give 
any clues on how to do this. 

Do you have any suggestions? 

Ian Thompson 
Hornsby, NSW 

The Wizard Replies: 

Ian, it isn’t possible to 
display resource non-availabili¬ 
ty in the Gantt chart. Bars 
displayed in the Gantt area rely 
on the values in fields such as 
Scheduled Start, Scheduled 
Finish, Resume, Stop, Actual 
Start and so on. The informa¬ 
tion in the Resource Calendars 
is therefore not able to be 
displayed on the Gantt chart. 

You can however display 


this information in the Calendar 
Report. This is a very useful 
report that you can print for 
each person working on your 
project. 

To display the resource 
non-availability on this report, 
cany out the following steps 
after you’ve created your 
Resource Calendars. 

From the File menu choose 
Print Report. 

The Print Report dialog box 
is displayed. 
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^ Choose Monthly Calendar, then 
choose Edit. 

The Monthly Calendar Report 
Definition dialog box is dis¬ 
played. 



From the Calendar drop-down 
list choose the resource you 
require. Also make sure that the 
Gray Nonworking Days check- 
box has a cross in it 

W Choose OK. 

■fo Now choose Preview to see all 
the tasks and the non-availabili¬ 
ty for the selected resource. 



Note: If you only want to see 
the tasks for the selected 


resource, then you should filter 
the tasks for that resource first. 
Note: For members using 
Project 4.0, the same effect can 
be achieved in the Calendar 
View by choosing TimeScale 
from the Format menu and 
then choosing the Date Shading 
tab. Choose the calendar for the 
resource you require, then 
choose Resource Calendar 
Nonworking Days from the 
Exception Type list. 


Printing discontiguous 
sections 

DEAR WIZARD 

I am using Excel 5.0 and I’d like 
to be able to print two or three 
different areas of one spreadsheet 
on a single page. 

I could happily do this in Excel 
4.0, but in Excel 5.0 each print 
area comes out on a separate 
page. Can I do this? 

Penny Edwards 
Bullsbrook, WA 

The Wizard Replies: 

Unfortunately, Penny, this is 
a feature of Excel 5.0. Each 
area of a discontiguous selec¬ 
tion is printed on a separate 
page. 



Some questions about 
Office 4.2 

DEAR WIZARD 

We’re very impressed with the 
Office 4.2 products, but have a 
few minor problems. 

I. In Excel 5.0 

subscripts/superscripts can be 
created in almost any situation by 
typing in the characters then using 
Format Cells Font (control-1) i.e. 
m2 or NH4. 

However this doesn’t work for 
Chart Series Legends, but does 
work on Chart Titles and Axis 
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Titles. Is there any work-around 
that will enable Chart Legends to 
have subscripts or superscripts? 
We’ve tried referencing 
spreadsheet cells that we 
formatted correctly, but this 
doesn’t work. 

2. In Excel 5.0 Charts is there 
any way to size the chart data 
series markers? 

3. In Word 6.0, equations can be 
easily numbered using the 
AutoCaption feature, and then 
referenced using the Insert Cross- 
Reference option. However, if you 
want to number something like 
equations to the left of the same 
line, it can’t be done automatically 
because the entire line is given the 
style Caption. If you create the 
caption below the object then 
move the caption manually to the 
same line as the object, strange 
things can happen. One work- 
about is to frame the equation 
then move it into the position you 
want, but is there an easier, 
automatic way? 

Matthew Wood 
Brisbane, Qld 

The Wizard Replies: 

The answers to your ques¬ 
tions are: 

^ You can only change the style 
of all the characters in the 
Chart Legend, not individual 
characters. One trick you can 
use is to dick on the data series 
in the chart and set the first 
value in the Data Series formula 
to a null character by typing 
two double-quotes. It should 
look like the formula below 
(the name of the sheet the data 
comes from is Chemistry): 

^SERIESChemistry!$A$2: 

My, $A$5,Chemistry!$D$2:$D$5,3)' 

You can then type the 
formula you want as free text, 
format it with the appropriate 
subscripts and superscripts and 
then drag it next to the symbols 
in the legend. You can achieve 
the same effect with a text box 
from the drawing tools. (Note 
that you might need to remove 


the border from the legend and 
then create a new one with the 
drawing tools.) 

A sample is shown below: 

—CHjCOOH 
HjSO. 

it You can’t vary the size of the 
data series markers, but it’s 
very easy to create new ones 
the size you require. A brief 
description of this technique 
is provided in this month’s 
tutorial. 

^ A simple way to achieve the 
result you require is to use a 
two column table in each of the 
rows where you want to place 
the caption next to the equa¬ 
tion. After the caption has been 
inserted simply drag it over into 
the other cell. Each cell can 
have a different style. 


Bullets and Numbering 

DEAR WIZARD 

Thanks for your tutorial on 
bullets and numbering. At last I’m 
beginning to become confident 
enough to actually use the feature! 

However, I’m surprised you 
didn’t include the option of Shift 
plus Enter alongside the right 
mouse button skip numbering 
menu. For proficient keyboard 
users this is much quicker than 
transferring to the mouse and 
back again. 

Graham Mann 
Orange, NSW 

The Wizard Replies: 

Graham, you’re correct in 
saying that if you hold down 
Shift and press Enter then a 
number will not appear. 
However, you need to be aware 
that what you’re doing is 
moving to a new line without 
creating a new paragraph. 

Thus, if you’ve set space before 
and after your paragraphs, 



there won’t be as much space 
between your non-numbered 
paragraphs as there is between 
your numbered paragraphs. 

Windows CardFile 

DEAR WIZARD 

Just a quick note to ask 
whether or not it’s possible to 
create a Windows Cardfile from 
an Excel Spreadsheet (or Word) 
document. I know the records 
could be updated to cardfile 
individually by cut and paste, but 
this would be very inefficient for 
large files. It seems odd that 
picture images can be linked using 
cardfile procedures, yet there’s 
not any (apparent) conversion 
method explained in Cardfile help. 

I have attached a printout, 
showing the format of an Excel 
file we’d like to convert, for your 
information. 

I’d appreciate any advice you, or 
your readers, can supply on this 

Peter Saward 
Melbourne, Vic. 

The Wizard Replies: 

Peter, there’s no simple way 
of importing your Excel data 
into the Windows Cardfile 
application. There are, howev¬ 
er, a number of third party 
products such as WinCard 
which are available on Bulletin 
Board Systems that will allow 
you to convert your data. For 
the technically minded, 
Microsoft’s Technet CD-ROM 
contains a complete description 
of the Cardfile file format. This 
would make it possible to write 
a Visual Basic program which 
would carry out the conversion. 
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COAMJNIQUE 



Edited by 
Sue Dyson 
and 

Roger McShane 


GET YOURSELF 
A T-SHIRT! 

All suppliers of Hot Tips 
published in Communique 
get a T-shirt. 

Address your tips to Hot 
Tips, QFO 1793 Hobart 
7001. Of course, you must 
be a member, so please 
include your Communique 
number! 




SETTING THE DEFAULT 
DIRECTORY FOR ACCESS 

The default work directory that 
appears when you request a 
File Open in Microsoft Access 
can vary, depending on how the 
application is launched. This is 
important to know if you 
launch Access from either the 
Microsoft Office Manager 
toolbar or the Program 
Manager icon. 

To save trouble and much 
puzzling, ensure that you 
specify the same work directo¬ 
ry when setting up Microsoft 
Office and the Access Program 
Manager icon. 

Ken Duncan 
Mulgrave, Vic 

Editors’ Note 

This is important if you’re 
using the extremely handy 
Microsoft Office Manager 
toolbar. To customize the 
Access working directory on 
the toolbar, carry out the 
following instructions: 

O Click on the rightmost button 
on the toolbar. It is catted the 
Microsoft Office button. 

Rum 

Note: If you click with the left 
button, you can choose to 
launch one of the programs or 
to customize the toolbar. If you 
dick with the right button, you 
see the options that relate to 
changing the nature of the 
toolbar. 

Q Choose Customize from the 
menu. 

The Customize window is 
displayed. 
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0 Click once on Microsoft Access 
so that it’s highlighted and 
then choose the Edit button. 

The Edit Program Item 
window is displayed. 

© In the Working Directory field, 
type the directory you require 
or use the Browse facility to 
locate it. 

0 Choose OK twice. 

USING AUTOCORRECT FOR 
COMPLEX FORMATTING 

This suggestion involves the 
use of Autocorrect in Word 6.0. 

When using mathematical 
expressions, there are some 
formatting conventions that 
need to be observed. For 
example s is the symbol for a 
second, but in italics, s is a 
variable, while in bold, s 
becomes a vector. Sometimes 
you have to mix italics, upright 
and bold in one cluster of 
symbols. One of the common¬ 
est expressions is f{x), for “a 
function of x”. Unfortunately, 
because the brackets are 
upright and the letters are italic, 
this is a nuisance to type, and in 
any case, you get them lying on 
top of one another:/(r). Even 
worse if you want/ dash x, you 
get f’(x), and have to adjust the 
spacings using the Format, 

Font dialog box. 


You could use Equation 
Editor, but for such a common 
and short expression it’s much 
easier to use a feature of 
Autocorrect which isn’t all that 
obvious to most users: you can 
include formatting in an 
Autocorrect entry. Just get the 
expression looking the way you 
want (in the example, although 
I’m using Arial as my default 
font, the expression is best in 
Times New Roman), then select 
it. Now if you call up the 
Autocorrect dialog box from 
the Tools menu, the expression 
is shown in the “with” box. 

Now when I type fx, I get 
f{x), and when I type fdx, I get 
/ ’{pc). There are obviously lots 
of other uses of this feature. 

I hope this suggestion saves 
users of Word a bit of trouble. 

Bernard M. Parish, 
Chapel Hill, Qld 




USING THE SEND KEYS 
COMMAND IN EXCEL 

Recently I had the need to edit 
a vast range of Text cells in 
Excel, all of which needed a 
brand name added to the 
beginning of the text string. 
Rather than edit each individual 
cell, it was faster to create a 
macro using the Send.Keys 
function and thus emulate 
keystrokes which I would have 
repeated several hundred 
times. 

For example: 

“12x200g Chocolate 
Smokeball” needed to become 
“Carbolic 12x200g Chocolate 
Smokeball” 

I used the following func¬ 
tion: 

Send.Keys(“{F2} A {Left) 
A {Left} A {Left) A (Left)Ca 
rbolic~”,TRUE), thus 
inserting the word 
“Carbolic at the begin¬ 
ning of the string. 

Because Excel waits until a 
macro has reached the RetumO 
line before sending the key¬ 
strokes, it’s safer to have only 
one Send.KeysO function in any 
single Macro. 

This Function saved my 
life! 

Stephen O’Dowd 
Milton, Qld 

Editors’ note 

Instead of using Ctrl Left 
Arrow four times it might be 
quicker to use Home to get to 
the start of the text. If the word 
you’re inserting changes for 
each text string you could call 
a dialog box in your macro. 
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DEBUGGING BATCH FILES 

You published a tip for debug¬ 
ging batch files by testing them 
for an environmental variable 
with a line such as 
IF (%TEST%) ==(Y) ECHO ON. 

Have a look at this instead - 
it’s more flexible and quicker: 
SECHO OFF 
% E C H 0 % 

ED this 
Do that 
% PAUSE% 
etc 

You then merely set your 
environmental variables 
ECHO=ECHO ON and/or 
PAUSE=PAUSE, with obvious 
effects. You can reset them 
within the batch file to debug 
just a portion of it if you wish. I 
start ALL my batch files with 
the first two lines of the sample; 
if ECHO is not set, the 
%ECHO% line simply appears 
blank and I am not wasting my 
time with an IF... test, yet I can 
quickly turn on de-bugging if I 
need it. 

Ron Lees 
Hawthorn, Vic 



EASY TALLY OF CELL 
CONTENTS ASSOCIATED TO 
OCCURRENCES IN EXCEL 4.0 

In the March issue of 
Communique, the “Hot Tips” of 
‘COUNTING OCCURRENCES 
IN LISTS IN EXCEL 4.0” provid¬ 
ed a good basis for the follow¬ 
ing facility. 

Example: 

If you have to tally the total 
hours, cost, etc. for several 
projects (jobs) performed by 
many employees over a period, 


where each employee may be 
entering times or costs incurred 
by them against projects over 
time, this addition to the March 
Tip will provide you with that 
bit more functionality. After 
highlighting the area on the 
spreadsheet and defining the 
area with a name via FORMU¬ 
LA/DEFINE NAME, enter the 
formula in a cell with this 
syntax: 

=sum(if(table="projl", 
offset(table,,1,,),0)) 

Hold down 

CTRL+SIIIFT+ENTER 

simultaneously, and the formu¬ 
la will appear as this 
{=SUM(IF(table="proj1", 
OFFSET(table,,1,,),0))} 

You now have the total of 
the contents within the cells 
adjacent to the cells with 
“projl” in them. It is the “OFF¬ 
SET” function within the 
formula which returns the 
contents of the cells associated 
to the cells in reference (the 
IF= “projl” located cells) which 
are subsequently summed. 

John van de Weyer 
Clarence Park, SA 

Editors’ Note 

Another fairly simple way 
to achieve the same result is to 
define database and criteria 
ranges and use database 
junctions. 



EASY COPYING OR MOVING 
OF ICONS BETWEEN 
GROUPS IN PROGRAM 
MANAGER 

Did you know that you can 
easily copy icons from one 
group Window to another in the 
Program Manager? 

Q Select the icon you want to 
copy (ie: with a mouse click - 
or by pressing the Tab key until 
the icon you require is high¬ 
lighted). 

0 To MOVE an icon, press the F7 
key, and to COPY, press the F8 
key. 

0 A dialog box pops up prompt¬ 
ing you to enter which group is 
the destination. 



0 Simply select the group 
Wmdow from the list box. 

0 Click OK or press Enter. 

Stephen Goulding 
Shelly, WA 

Editors’ Note 

You can also hold down the 
Ctrl key and drag the icon to 
another Group Window if 
required. 
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F or the rest of the year, all Communique members can take advantage of an 
exclusive discount on a new device which takes the complications out of 
computer and LCD panel presentations. 

Developed by Laserex Technologies and launched at the recent PC94 
exhibition in Melbourne, the Laserex SM-2 is an infrared computer remote 
control, which is ideal for control of all major presentation software such as 
Microsoft PowerPoint, Aldus Persuasion, Freelance and others. The SM-2 
allows all aspects of a presentation to be performed away from the confines of 
the computer keyboard or mouse, its developers said. 

Comprising three components - the laser pointer transmitter, receiver and 
software - the SM-2 is designed to be easy to use by even the most novice 
computer user. Its ergonomic design 
includes three control buttons; two of these 
emulate the left and right buttons of a 
standard Microsoft mouse. They’re used 
either to advance or reverse the screen 
during the presentation and to activate the 
tools. The third button activates a laser 
pointer used to project a very bright red 
spot to direct the audience’s attention to the 
information on the screen, or to other 
points of interest during a presentation. 

The SM-2 also includes a range of tools 
designed to maximise the impact of your 
presentation. These presentation tools, all • 
activated directly from the transmitter, 
include a horizontal bar, shade, shade with 
viewport, 3x zoom and a clock. The laser 
pointer has a range of 150 metres and the 
infrared control a range of 10 metres; by 
connecting to the parallel port, the receiver 
allows your desktop mouse to be opera¬ 
tional at the same time. 

The Adelaide-based manufacturer of 
the SM-2, 




Technologies, 


develops and 
manufactures a range of laser products, from 
laser pointers and infrared remote controls to 
medical products. It presently exports more than 
70 per cent of its output to markets throughout 
the world, in Europe, the USA, South East Asia, 
Japan, South Africa and the Middle East, and was 
recently awarded Information Technology 
Exporter of the Year. 


Laserex Technologies is offering 
the SM-2 Infrared Remote 
Control exclusively to 
Communique members for $340 
including tax. This represents a 
saving of more than 14% on the 
RRP of $399. This offer is valid 
until December 31, 1994. 

For more information 
contact Laserex Technologies 
on (08) 373 1522 
or fax (08) 373 1460. 
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Almost 30% off 
super speed Windows 
accelerator card 

Sprinter Products is offering Communique 
members a 2MB high performance Windows 
accelerator card for the price of a 1MB card. 

The Graphics ENGINE 32i VL 2MB from Actix 
Systems is designed primarily to speed up the on¬ 
screen graphics performance of Windows. The 
cards are 32-bit DRAM based and come with 
drivers for a wide variety of applications and 
graphic user interfaces. They are designed with a 
new interleaved memory which accelerates the 
DRAM update allowing the performance to 
exceed VRAM based Accelerators. 

The GE 32i VL accelerates all colour depths 
including true colour modes, is non-interlaced and 
supports high refresh rates at high resolutions. 
Actix exceeds worldwide image quality standards 
by attaining 80 to 90 Hz refresh in resolutions up 
to 1024 x 768, displaying sharp, stable images for 
those working at a monitor daily. 

Actix boards come with Windows as well as 
MS-DOS based installation software for a quick 
and easy set-up. 

Communique members are offered the special 
price of $398, which is a reduction of nearly 30% 
on the normal RRP of $545. Offer ends December 
31,1994. 


v u 


For further information, contact Sprinter 


>n (02) 938 3388 or fax on (02) 938 3288. 


20 % off Bookkeeper's 
Mate 

Bookkeeper’s Mate, an Excel 4.0 or 5.0 for 
Windows or Mac add-on accounting program, is 
being offered to Communique members for 20% 
off the usual price. 

The program adds a custom menu called 
Books to the Excel menu bar. According to its 
developers, the product fills an unusual niche: 
while users don’t have to know how to use Excel 


C/5 


Bookkeeper’s 

Mate 


Super speed 
Windows 
accelerator card 


Wine-tracking 

system 


to use Bookkeeper’s Mate, Excel can supplement 
the program and be used to further analyse data. 
With the supplementary software in Excel, one 
can easily get at the figures for further processing 
and/or integrate the information with one’s own 
enterprise systems, they added. 

With Bookkeeper’s Mate, one can manage up 
to four distinct businesses and install up to 200 
customised accounts. With a set of cashbooks on 
computer which make posting to accounts easy, 
Bookkeeper’s Mate also provides a basic profit 
and loss statement and a balance sheet automati¬ 
cally at any time. 

Bookkeeper’s Mate also helps keep your 
cheque account balanced, graphs trends, inte¬ 
grates accounts payables and receivables, tracks 
the use of private funds, and allows you to pre-set 
private use percentages for automatic posting. It 
can even give spoken help and guidance via a 
soundcard. 

Communique members can purchase 
Bookkeeper’s Mate for $60, which is a 20% dis¬ 
count on the promotional price of $75. Offer valid 
till the end of November 1994. 


For further information, contact Consultant 


or (02) 91 


23° /o off wine-tracking 
system 

Wine Base is a computerised tracking system 
for the Windows environment which lets you 
keep track of the wines you buy, as well as build 
up a database of wines available in Australia. You 
can track vineyards and their labels, brands, 
prices and age details on the bottles. Wine Base 
lets you search and sort your wines by label, 
maturity, vineyard, age, grape type and others. It 
also presents graphs as part of its reporting ability. 

Wine Base normally has a RRP of $99, but is 
available to Communique members for $75. Offer 
extends until December 31,1994. 


.n (03) 052 0599 or fax (03) 852 1899. 
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IBM & COMPATIBLES 


Save up to $30 


Microsoft Access 2.0 for Windows (CCP) 

New features include customisable Table Wizards, 
AutoForm, AutoReport, improved operability and 
consistency with Microsoft Office applications, increased 
developer controls such as OLE Custom Controls and 
Top N Queries and increased performance and 
improved connectivity. 

Format/Disk: 1.44Mb-3.5" 

Part Number: 077-05I-208A 

From Version: Access 1.0 or l.l 

Upgrade Price: $200 

Communique Price: $170 

Microsoft Access Developers Toolkit 2.0 

Microsoft Access Developers Toolkit (ADT) 2.0 
provides advanced tools to create powerful custom 
applications. Features runtime version of Microsoft 
Access 2.0 for royalty-free distribution of stand-alone 
Microsoft Access applications, Help compiler, Setup 
Wizard to create disks and compress files for 
distributing applications, Microsoft Graph runtime and 
ss 2.0 database engi 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 

077-751-200A 

Access Distribution Kit 

$295 

$265 



Microsoft Bookshelf 1994 

Includes updated versions of The American Heritage 
Dictionary, The Original Roget’s Thesaurus, The Columbia 
Dictionary of Quotations, The Concise Columbia 
Encyclopedia, Hammond Intermediate World Atlas, 

The People’s Chronology and The World Almanac and 
Book of Facts 1994. Also features sound, illustrations and 
ar 80,000 spoken dictionary pronunciations 


and over 60 ar 
Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


CD-ROM 
086-052-0I5A 
1991, 92,93 
$110 
$80 



Microsoft Cinemania 1994 

Includes the complete text of Leonard Maltin's Movie and 
Video Guide 1994, containing more than 20,000 movie 
listings, the complete text of Roger Ebert’s Video Compani 
featuring reviews of over 1,150 films, Pauline Kael’s 5001 
Nights at the Movies, plus 1300 biographies, 100 additional 
new dialogue clips, 650 new motion picture stills and over 
1000 new biographical pictures. 



Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


Microsoft Encarta 1994 

New features include enhanced speed, a newly designed interface, more links to 
provide easier access, current events and topics, hundreds of new photos and 
illustrations, new urban maps added to the atlas and more than eight hours of 
sound, 20 foot interactive timeline, custom charts and graphs. 

FormatIDisk: CD-ROM 

Part Number: I96-052-005A 

From Version: 1992 

Upgrade Price: $155 

Communique Price: $125 


Microsoft Excel 5.0 for Windows (CCP) 2 

New features include Tip Wizard, OLE 2.0 Support, Visual I 
Basic for Applications, Drag and Plot, Visual Auditing, Pivot I 
Tables, AutoFilters, new Workbook model, Function Wizard, I 
tear-off menus, Find File module and an improved help 

Format/Disk: 1.44Mb -3.5” 1.2Mb-5.25" I 

Part Number: 065-I5I-500A 065-I50-500A 1 

From Version: 1.0 - 4.0 

Upgrade Price: $200 

Communique Price: $170 


Microsoft FoxPro 2.6 for Windows Standard Edition 

Provides easy access to relational features for users and raw power for 
developers. It’s the fastest relational database management system (RDBMS) for 
the Windows operating environment. Includes helpful Wizards, Rushmore 
Technology, support for Dynamic Data Exchange and Object Linking and 
Embedding and AutoMigrate cross-platform compatibility. 

Format/Disk: 1.44Mb-3.5" 1.2Mb-5.25" 

Part Number: 215-851-020 215-850-020 

From Version: 2.5 

Upgrade Price: $60 

Communique Price: $30 

Microsoft FoxPro 2.6 for Windows Professional Edition 

Includes all the FoxPro 2.6 for Windows Standard edition plus the FoxPro for 
Windows; Distribution Kit allowing royalty-free distribution of your FoxPro 
applications; Library Construction Kit allowing you to tap into C code and call the 
FoxPro API and Client-Server Connectivity Kit allowing you to create client- 
server front ends for SQL databases. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 

2I5I05I-260A 

Any version or platform of FoxPro 

$475 

$445 


Microsoft FoxPro for MS-DOS 2.6 Standard Edition 

Provides easy access to relational features for users and raw power for 
developers. It’s the fastest relational database management system (RDBMS) for 
the MS-DOS operating environment. Includes helpful Wizards, Rushmore 
Technology, catalogue manager and AutoMigrate cross-platform compatibility. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 
215-895-020 
FoxPro 2.5 
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Microsoft FoxPro for MS-DOS 2.6 Professional Edition 

Includes all the FoxPro 2.6 for Windows Standard edition plus the FoxPro for 
MS-DOS; Distribution Kit allowing royalty free distribution of your FoxPro 
applications; Library Construction Kit allowing you to tap into C code and call the 
FoxPro API and Client-Server Connectivity Kit allowing you to create client- 
server front ends for SQL databases. 

Format/Disk: 1.44Mb-3.5" 

Part Number: 2I5I095-260A 

From Version: Any version or platform of FoxPro 

Upgrade Price: $475 

Communique Price: $445 


Microsoft FoxPro for MS-DOS 2.5 to 2.6 Distribution Kit upgrade 

Format/Disk: 1.44Mb - 3.5" 1.2Mb - 5.25" 

Part Number: 215-695-020 215-699-020 

From Version: FoxPro Distribution Kit 2.5 

Upgrade Price: $60 

Communique Price: $30 


Microsoft Money 3.0 

New features include New Wizards to Facilitate Planning, 
including a Loan Calculator, Mortgage Planner, Savings 
Calculator, Retirement Planner, and Interest Estimator. 
Also includes Investment Tracking and Compatibility with 
the 1994 Australian Taxation Office Tax Table. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 

I05-05I-300AA 

1.0 - 2.0 

$55 

$25 


IMONEY 


Microsoft FoxPro for Windows 2.5 to 2.6 Distribution Kit upgrade 

FormatIDisk: 1.44MB - 3.5" 1.2Mb - 5.25" 

Part Number: 215-651-020 215-650-020 

From Version: FoxPro for Windows Distribution Kit 2.5 

Upgrade Price: $60 

Communique Price: $30 

Microsoft Mail Remote Client 3.2 for Windows 

Features include Microsoft Mail Selector, offline reading and creating of mail, 
Microsoft Multitasking Message Transfer Agent (Dial-in Server) allowing modem 
pooling and multiple concurrent dial-in sessions, pre-written modem scripts 
making it easy to use more than 50 popular modems, and the ability to send and 
receive mail while working in other tasks. 

Format/Disk: 1.44Mb & 1.2Mb - Dual 

Part Number: 068-250-320A 

From Version: Microsoft Mail 2.x or 3.0 Remote Client for MS-DOS 

Upgrade Price: $90 

Communique Price: $60 

Microsoft Mail 3.2 for PC Networks Server 

Includes dial-in support station function for MS-DOS and Microsoft Windows 
Remote Mail users using normal telephone or X.25 communication links, 
advanced administration facilities for automatically moving users between Post 
Offices, Message Size Restriction and remote e-mail software for Windows-based 
workstations allowing you to keep in touch when you’re away from the office. 
Format/Disk: 1.44Mb & 1.2Mb - Dual 

Part Number: 068-099-320Z 

From Version: Microsoft Mail 2.1 C or 3.0 for PC Networks Server 

Upgrade Price: $495 

Communique Price: $465 

Microsoft Mail 3.0 Remote Client for MS-DOS 

Microsoft Mail Remote Client lets the user create, send and review messages in 
batches to save on telephone costs. Features include background message 
transmission and powerful scripting capabilities. 

Format/Disk: 1.44Mb & 1.2Mb - Dual 

Part Number: 068-299-300A 

From Version: Microsoft Mail 2.x Remote Client for MS-DOS 

Upgrade Price: $90 

Communique Price: $60 


Microsoft Access 2.0 upgrade for Office for Windows (CCP) 7 

Allows you to add Microsoft Access 2.0 for Windows to your Office 4.2 Standard 
Edition for Windows suite, thus creating the Microsoft Office 4.3 Professional 
Edition for Windows. 

Format/Disk: 1.44Mb - 3.5” 

Part Number: 077-05I-208A 

From Version: Office for Windows 4.2 Standard Edition 

Upgrade Price: $145 

Communique Price: $ 115 


Microsoft Office 4.2 for Windows (CCP) 

A collection of full-featured products that work alike and work together as if they 
were a single program, taking you well beyond the usual approach to ease of use, 
integration, and custom solutions. Includes Microsoft Excel 5.0 for Windows, 
Word 6.0 for Windows, PowerPoint 4.0 for Windows and a Microsoft Mail Client 

FormatIDisk: 1.44Mb -3.5" 1.44Mb -3.5" 

Part Number: 02I-05I-462AA 02I-05I-463AA 

From Version: Office 1.0 - 3.0, Any version of Works 

Any version of Word, 

Excel, PowerPoint or 
Access for Windows 
Upgrade Price: $425 

Communique Price: $395 


Microsoft Office Professional 4.3 for Windows (CCP) 7 

A collection of full-featured products that work alike and 
work together as if they were a single program, taking you 
well beyond the usual approach to ease of use, integration, 
and custom solutions. Includes Microsoft Excel 5.0 for 
Windows, Word 6.0 for Windows, PowerPoint 4.0 for R / \TT|/T 
Windows, Access 2.0 for Windows and a Microsoft Mail Eg UlTlvLi 
Client Licence. ^ 

Format/Disk: 1.44Mb-3.5" 1.44Mb-3.5” 

Part Number: 269-05I-436AA 269-05I-437AA 

From Version: Any version of Word, Any version of Works 

Excel, Access or 
PowerPoint - or 
Office to version 3.0 
Upgrade Price: $540 

Communique Price: $510 






















Microsoft PowerPoint 4.0 for Windows (CCP) 

New Features include Cue Cards providing Step by Step in: 
common presentation scenarios. Tool Tips teaching the function of each Toolbar 
button, right mouse button shortcuts, AutoContent Wizard, full drag and drop, 
presentation tips, organisation chart function, shared tools and consistency with 
other Microsoft Office applications. 

Format/Disk: 1.44Mb - 3.5" 

Part Number: 079-051-427A 

From Version: 2.0 - 3.0 

Upgrade Price: $200 

Communique Price: $170 

Microsoft Project 4.0 for Windows (CCP) 5 

New features include Planning Wizards to provide you with helpful tips, Gantt 
Chart Wizards, Cue Cards to get you up and running fast, Object Unking and 
Embedding (OLE) 2.0 support, built-in Workgroup functionality, interactive 
Calendar View, a drawing layer on the Gantt Chart and Visual Basic for 
Applications standard macro language. 

Format/Disk: 1.44Mb - 3.5" 

Part Number: 076-05I-I20A 

From Version: 1.0 - 3.0 

Upgrade Price: $300 

Communique Price: $270 


Microsoft Publisher 2.0 

Includes PageWizard design assistants, 35 professionally 
designed templates, more than 100 border designs, Word Art 
special text effects, Microsoft Draw, more than 125 ClipArt 
images, built-in help, quick demos, Design Tips and Cue Cards 
helping you to create professional looking newsletters, 

Format/Disk: 1.44Mb -3.5" 360k -5.25" 

Part Number: I64-05I-200Z I64-050-200Z 

From Version: 1.x 

Upgrade Price: $120 

Communique Price: $90 

Microsoft Publisher for Windows Licence Pack** 

Format/Disk: MLP 

Part Number: I644050-200A 

From Version: 1.x 

Upgrade Price: $100 

Communique Price: 



$70 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 

050-03I-628A 

286, 386, 2.1-3 

$100 

$70 


Microsoft Windows 3.1 

The most popular graphical user interface. Features include new Express Setup, 
Easier Configuration, common dialogue boxes, easier and faster File Manager, 
faster printing and higher output quality with scalable TrueType font technology, 
increased system speed and reliability and new StartUp group. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb -3.5" 

207-651AV311 

Windows 3.1, Windows for Workgroups 3.1 


Microsoft Word 6.0 for MS-DOS 

New features include automatic indented bullets or numbering, inserting a table in 

bold, italic, or underlined and change fonts. Drag and Drop text editing, grammar 
checker and Print Merge Flelper and new envelope and label macros. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


720K-3.5" 1.2Mb-5.25" 

034-095-600AA 034-099-600AA 

Word I.0-5.5 for MS-DOS 

$105 

$75 


Microsoft Word 6.0 for Windows (CCP) ! 

New features include AutoCorrect, AutoFormat, Auto Text, 
100 Level Undo and Redo, ToolTips, Tabbed dialog boxes, 
Table AutoFormat, Object Linking and Embedding (OLE) 
version 2.0 support, shortcut menus, background printing 
and shared tools, toolbars, top-level menu structures and 
proofing modules with other Microsoft Office applications. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 

059-I5I-II2AA 

Word 1.0 - 2.0 for Windows 
$200 
$170 



.0 - 6.0 for MS-DOS 


Microsoft Works 3.0 for Windows (CCP) 

New features include Drag and Drop text and objects editing, Object Linking and 
Embedding (OLE) 2.0 support, Cue Cards giving on-screen, step-by-step 
instructions for common tasks, customisable toolbars with more toolbar button 


options, ToolTips on; 
business and educatio 
Format/Dislc 
Part Number: 

From Version: 

Upgrade Price: 
Communique Price: 


II toolbars, 40 AutoStart Templates for home, small 
l, new wizards and multiple dictionary support. 

1.44Mb - 3.5" 1.2Mb - 5.25" CD-ROM 

070-05I-303AA 070-050-303AA 070-052-300A 
Works for MS-DOS 1.0 - 3.0 Works for Windows 
2.0 
$120 


Microsoft Works for Windows Licence Pack** 


Format/Disk: 

Part Number: 

From Version: 

Upgrade Price: 
Communique Price: 


MLP 

0704050-300A 
Works for MS-DOS I.0-3.0, 
Works for Windows 2.0 
$100 
$70 


Microsoft Works 3.0 for MS-DOS 

New features include template library, Work: 
daily calendar, toolbar, 3-D dialog boxes and < 


Microsoft Windows 3.11 for Workgroups Addon 

New features include Microsoft at Work Fax software; the first PC-based 
implementation of Microsoft At Work technology, local hard disk access up to 
50% faster, increased network performance, support for Windows NT Advanced 
Server, improved protocol support, enhanced security and support for 8-way 
conversations in Chat. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 1.2Mb - 5.25" 

070-295-300Z 070-299-300Z 

1.0 - 2.0 for MS-DOS 


Microsoft Works for MS-DOS Licence Pack** 

Format/Disk: MLP 

Part Number: 0704099-300A 

From Version: 1.0 - 2.0 for MS-DOS 

Upgrade Price: $85 

Communique Price: $55 






















Microsoft Excel 5.0 for Macintosh 
and Power Macintosh (CCP) 1 

Features include Drag and Plot, AutoFilter, shortcut menus. 
Scenario Manager, Tip Wizard, Automatic subtotals, Pivot 
Table, Microsoft Query, Workgroup Toolbar, Visual Basic for I 
Applications, OLE Automation and On-sheet Controls. 

Part Number: 065-096-688A 

From Version: 1.0 

Upgrade Price: $200 

Communique Price: $170 



List, Personal Address Book, standard and custom forms to communicate quick 
easily and consistently powerful integration with Microsoft Word, Microsoft 
Excel, and other applications, An extensive suite of available gateways and 
automatic directory synchronisation between Microsoft Mail servers. 

Part Number: 

From Version: 

Upgrade Price: 

Communique Price: 


067-096-310A 
2.0 or 3.0 


$165 


Microsoft Office 4.2 for Macintosh m 

and Power Macintosh (CCP) 

A collection of full-featured products that work alike and H 4|jf *£ 

work together, taking you well beyond the usual approach H — 

to ease of use, integration, and custom solutions. ■ 

Includes Word 6.0 for Macintosh, Excel 5.0 for Macintosh, H APTCT 
PowerPoint 4.0 for Macintosh and Mail 3.1 for Macintosh ■ vITlvI 

workstation licence. H-1- 

Part Number: 02I-096-425AA 

From Version: Any version of Word, Excel or PowerPoint for 

Macintosh 
$425 
$395 


Upgrade Price: 
Communique Price: 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

•k On products listed in the Communique upgrade pages. 

* Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 

Compliance checking: requires previous version of Word. 
Compliance checking: requires previous version of Excel. 
Compliance checking: requires previous version of Works. 
Compliance checking: requires previous version of PowerPoint. 
Compliance checking: requires previous version of Project. 
Compliance checking: requires previous version of Access. 
Compliance checking: requires any version of an Office application. 
Compliance checking: requires previous version of Works. 


Microsoft PowerPoint 4.0 for Macintosh 
and Power Macintosh (CCP)' 4 

Features include Cue Cards, Tool Ticps, Shortcut Menu 
Auto Layout Gallery, Pick A Look Wizard, Report It, 
Full Drag and Drop, Graphing, Special Text Effercts, 

Clip Art Gallery and Organisation Chart Tool. 

Part Number: 079-096-405A 

From Version: 1.0 

Upgrade Price: $200 

Communique Price: $170 


Microsoft Project 3.0 for Macintosh 

Features include Customisable Toolbar, customisable views, 
menus, tables and charts, consistency with other Microsoft 
applications, Enhanced double click functionality, monthly 
calendar reports, multi-page print preview; view up to 28 
pages (on a standard 13 inch monitor), Fit to page printing 
resource graphs and link or unlink multiple tasks in one step. 
Part Number: 076-096-300Z 

From Version: 1.0 

Upgrade Price: $220 

Communique Price: $190 


Microsoft Word 6.0 for Macintosh 
and Power Macintosh (CCP) 

New features include Tool Tips, 100 level Undo and Redo, 
Table Auto Format, Word Basic, Auto Correct, Auto Text, 
Wizards, Forms, Revision Marking and OLE support. 

Part Number: 034-096-769AA 

From Version: 1.0 

Upgrade Price: $200 

Communique Price: $170 


Microsoft Works 4.0 for Macintosh (CCP)' 8 

New features include better speed and performance than 
Works 3.0, Object Linking and Embedding (OLE) 2.0 
technology, Paint tools from the tools palette, calendar 
with daily, weekly and monthly views of appointments, 
a To-Do list, address book. True Type fonts, 30 clipart 
images, QuickTime support, 4 new Wizards, presentation 
graphics and report creator. 

Part Number: 070-096-4I0AA 

From Version: 1.0 

Upgrade Price: $120 

Communique Price: $90 


Microsoft Works for Macintosh Licence Pack** 

Format/Disk: MLP 

Part Number: 070-4096-400A 

From Version: 1.0 

Upgrade Price: $100 

Communique Price: $70 































Order Form 


l 


To: Microsoft Communique 

Phone: (02) 870 2111 (Sydney area) 

Locked Bag 58 

(008) 25 7253 (outside Sydney) 

North Ryde NSW 21 13 

Fax: (02) 870 2285 


Do you wish to: 

A. Order a Microsoft Upgrade product? □ Please go to 2 

B. Renew your membership and order a Microsoft Upgrade product? □ Please go to 2 

C. Renew your Communique $40 membership only? □ Please go to 3 

D. Renew your Communique membership and add Option 1 or Option 2? □ Please go to 4 

E. Join only? □ Please fill in the application form between pages 8 and 9 of your magazine. 


Do you know the details of the product(s) you wish to order? 

Yes □ Please fill in the order box below. 

No □ Please refer to the upgrade information tables at the back of your magazine. Be sure 
to check the product number is correct and the price you’re quoting is taken from the 
‘Communique price’ column. 


My signature verifies that I own a previous version of the produces) which I am upgrading. 
As a member (or a renewing member) I am not required to return my original diskettes. 


My Communique number is | | 

Do you wish to renew your Communique membership? 


No □ Please go to 5 
Yes □ Please go to 3 


I wish to renew my Communique membership. 
I enclose my $40 one-year renewal fee. 


4 

7 


I wish to renew my Communique membership with Option 1 at $1 


I wish to renew my Communique membership with Option 2 at $ 

Please go to 5 


Mr □ Mrs □ Ms □ Miss □ Other _ 

Given Name_ 

Street Address (not PO Box)_ 

Suburb _St 


Company (if applicable) _ 


_ Evening Phone ( 


Daytime Phone ( ) _ 

Fax ( )_ 

Please indicate if the above is a new address: □ 

Payment Details 

I would like to pay by □ Bankcard □ Visa 

□ Diners Club □ Cheque 

Credit Card Number: 

I I 1 I I I I I I I I I I I I I 1 


□ Mastercard 

□ Money Order 


Cardholder’s Name: . 


Total Amount 
Enclosed 


Cardholder’s Signature: . 


;ks for delivery of your membership card. Membership available in Australia only. Offer expires 31 December, 19' 











































Let McZee™ give you 



a freebie! @ 


Introduce 
a friend to 

Spread the word 

ft this month is giving 
ju6 members the chance 
r e a free McZee mouse mat 
n they introduce a friend to the 
Communique program and ail of its 
great benefits. Better still, the Mend 
gets a McZee Mouse mat too! So, 
what are you waiting for? 

How it works 

Want to introduce a Mend to all of 
the great benefits of the Communique 
or Communique Options programs? 
From just $40 a year they’ll be shar¬ 
ing the same member benefits you’re 
already enjoying. Just get them to 
give us a call on 008 621622 (ask 
them to have their credit card ready!) 
or fill out the form on the back of 
this page - and don’t forget to ask 
them to tell us your Communique 
number so we’ll know who intro¬ 
duced them Then, before you know 
it your mouse (and your Mend’s) 
will be zipping all over a brand new, 
fantastic McZee mouse mat 
McZee is the mayor of Imaginopolis 
and is the creative spark behind the 
Microsoft products Creative Writer 
and Fine Artist. 

Communique benefits 

Each month your Mend will receive 
Communique magazine - it’s 


jam-packed with; great stories, tutorials 
and a heap of member benefits, includ¬ 
ing discounts on hardware, software 
and peripherals; receive a quarterly 
‘Tips & Techniques’ supplement 
which is full of tips on Microsoft 
applications for both Windows and 
Macintosh users; get up to $30 off 
when upgrading Microsoft applications; 
discounts on Drake training (20% off 
courses), Dymocks book stores (10% 
off all Microsoft Press books), and 
Citidata Training (20% off courses); 
Personalised membership card; and 
get access to Hot Fax information and 
Communique Technical News. 

Give us a call 

To receive a free McZee mouse 
both yourself and your 
to call us now on 008 6f 
start from just $40 a year to 
member. And, don’t forget, they mi 
tell us your Communique number. 

Drop us a line 

Or, get your Mend to fill out the form 
on the back of this page and mail 
or fax it to us now. 


McZee and the McZee character are Trademarks of Microsoft Corporation. 






Microsoft Macro Assembler 6.1 

Write code for the MS-DOS, Windows and Windows NT platforms. Includes all 
the developer support tools that come in other Microsoft professional languages, 
can be integrated into the Programmer’s WorkBench (PWB) of any other 
professional language, full support for 32 bit code development, write/port MASM 
code to the Windows NT environment (in conjunction with the Win32 SDK). 
Format/Disk: 720K-3.5" 360K-5.25” 

Pan Number: 0I6-05I-6IIA 0I6-044-6IIA 

From Version: 1.0 

Upgrade Price: $125 

Communique Price: $95 

Microsoft Visual Basic 1.0 for MS-DOS Professional Edition 

Features include integrated ISAM database, a charting and presentation graphics 
toolkit, financial toolkit, fast alternate math toolkit, matrix math toolkit, MOVE 
overlays, Microsoft Source Code Profiler, 80386/486 optimisations. Form designer, 
Common dialog toolkit and hypertext-base Help 
Format/Disk: 1.44Mb -3.5" 1.2Mb-5.25" 

Part Number: 203-095-I00A 203-099-I00A 

From Version: Quick Basic 4.5, Basic Professional Development 

System 1.0 - 7.1, Visual Basic 1.0 or 2.0 for Windows 
Upgrade Price: $325 

Communique Price: $295 


Microsoft Visual Basic 3.0 for Windows Professional Edition with ODK 

Includes all features of Visual Basic 3.0 for Windows Standard Edition plus more 
ODBC drivers, 8 object Programmatic data access object layer, Crystal Reports 
for Visual Basic, Report control, more data aware controls, Outline control, 
Custom Control Development Kit, over 40 plug and play custom control 
components and the Office Development Kit. 


Format/Disk: 

Part Number: 
From Version: 

Upgrade Price: 
Communique Price: 
From Version: 

Upgrade Price: 
Communique Price: 


1.44Mb-3.5"CD 1.2Mb-5.25"CD CD 

203-85I-300A 203-850-300A 203-052-300A 

any version of Visual Basic Professional for Windows 

or Visual Basic for MS-DOS Professional 

$180 

$150 

any version of Visual Basic for Windows Standard 
Edition or Visual Basic for MS-DOS Standard Edition 
$490 
$460 


Microsoft Visual C++ 1.5 for Windows 

New features include Microsoft Foundation Class 2.5 including classes for ODBC 
and OLE 2.0 with approximately 27,000 lines of C++, AppWizard, highly 
integrated visual development system, easy migration path, easy to learn, now 100 
percent Windows-based, Wizards, extensive online documentation, sample code 
and on-line help and the smallest and fastest executables. 


FormatIDisk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 
From Version: 
Upgrade Price: 
Communique Price: 
From Version: 

Upgrade Price: 
Communique Price: 


CD-ROM 

048-052-I50A 

Microsoft Visual C++ 1.0 Professional 

$169 

$139 

C 7.0 

$319 

$289 

Microsoft Visual C++ 1.0 Standard, C l.x - 6.0, 
Quick C for Windows 
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Swap to Microsoft 


IBM & COMPATIBLES 


Microsoft Access 2.0 for Windows 

Microsoft Access 2.0 is the latest version of the world's best 
selling database for Microsoft Windows. Features include 
Customizable Table Wizard, AutoForm, AutoReport, Mail 
Merge Wizard, Visual Editing (OLE 2.0), OLE Custom 
Controls, Top N Queries, Rushmore Optimizations, 
Improved interoperability and consistency with Microsoft 
Office. 

1.44Mb-3.5" 

077-051-207A 



Microsoft PowerPoint 4.0 for Windows 

PowerPoint 4.0 for Windows is the complete presentation package, with 
everything you need to quickly turn your ideas into powerfully convincing 
presentations. Features include ToolTips, Cue Cards, right mouse bu 
shortcuts, powerful graphing tools, 1,100 colour clipart images, OLE 2.0 support, 
Organisation Chart tool, Equation Editor and PowerPoint Viewer. 


Format/Disk: 
Part Number: 
From Version: 


Swap Price: 
Communique Price: 


1.44Mb - 3.5" 

079-051-428A 

Any business graphics package with an RRP greater 
than $400 
$200 
$170 


Microsoft Project 4.0 for Windows 

Project 4.0 for Windows is the latest version of the world’s leading project 
management software. Features include synergy with Microsoft Word, Microsoft 
Excel, Access and PowerPoint; Visual Basic for Applications, OLE 2.0 support, 
Cue Cards, Calendar View, Planning Wizards, Gantt Chart Wizard, multiple 
customisable Toolbars, Macro Recorder and Multi-Project Resource Sharing. 



















IBM & COMPATIBLES 


Microsoft Word 6.0 for MS-DOS 

Makes it easier to do every day tasks like creating labels, writing for 
adding bullets, symbols, and borders. Check you grammar. Make yoi 
italic, and underlined, or change formats just with one click on the r 
Features include automatic bullets or numbering, Drag and Drop te 
grammar checker, TrueType fonts and envelope an 


Now you can move up from your non-Microsoft product thanks 
to our competitive Tiade-Ups. Simply find if your current 
product qualifies to be traded up and note the price. 

Then fill in the upgrade order form, as you would normally, 
and send together with all your disks from your current product 
Communique members receive their discount, of course! 

These swaps are also available from your local Microsoft 
reseller. Only one swap available per member. 


Save up to $30* 


Microsoft Office 4.2 for Macintosh and Power Macintosh 

the one package. Includes the latest release of Word 6.0 wordprocessor, Excel 5.0 
spreadsheet, PowerPoint 4.0 presentation package and a Mail 3.1 Workstation 




Format/Disk: 

Part Number: 

From Version: 

Swap Price: 
Communique Price: 


1.44Mb-3.5" 1.2Mb-5.25" 

034-095-600AA 034-099-600AA 

Any competitive wordprocessing package with ar 

RRP greater than $400 

$105 

$75 


Microsoft Works 3.0 for Windows 

Works for Windows is the integrated application that allows 
Windows users with little or no computing experience to 
get their daily computing tasks done quickly and easily. 

It offers the complete set of tools, word processor, 
spreadsheet, database and communications, for professional 
correspondence, envelopes and labels, tracking personal and 
professional contacts, communicating with other computers, 
financial analysis and more. These tools are easy to learn, all \ 
easily together. 

Format/Disk: 

Part Number: 

From Version: 



Swap Price: 
Communique Price: 


1.44Mb-3.5” 1.2Mb-5.25" 

070-05I-300AA 070-050-300AA 

Any competitive integrated package with an 
greater than $100 
$120 
$90 


MACINTOSH 


W 


Microsoft Excel 5.0 for Macintosh 
and Power Macintosh 

Microsoft Excel 5.0 for Macintosh is the spreadsheet that 
works the way you want to, so your work is easier. 

Features include Drag and Plot, AutoFilter, Shortcut Menus, 

AutoFormat, customisable Toolbar, Chart Wizard, 

Workbooks, Scenario Manager, System 7 compatibility, 

Pivot Table, Visual Basic for Applications, OLE Automation 
and Automatic Subtotals. 

Part Number: 065-096-690A 

From Version: Any competitive Macintosh spreadsheet with ar 

greater than $400 
Swap Price: $200 

Communique Price: $170 


Swop Price: 
Communique Price: 


02I-096-420AA 

Any competitive Macintosh wordprocessing, business 

graphics, or spreadsheet package with a RRP greater 

than $400 or any version of Claris Works 

$545 

$515 


Microsoft Project 3.0 for Macintosh 

Microsoft Project for the Macintosh is the latest release of the popular business 
planning tool for planning and managing projects. Features include Customisable 
Toolbar, Customisable views, menus, tables and charts, consistency with other 
Microsoft applications, monthly calendar reports, multi-page print preview, fit to 
page printing and Resource graphs. 


Swap Price: 
Communique Price: 


076-096-300Z 

Any competitive Macintosh project management 
package with an RRP greater than $400 
$300 
$270 


Microsoft Word 6.0 for Macintosh and Power Macintosh 

Microsoft Word 6.0 is the latest release of the world’s best selling wordprocessor 
for the Macintosh. Features include customisable toolbar, Drag and Drop editing, 
grammar and spelling checkers, text annotation, charts, tables, drawing, columns, 
Equation Editor, Tool Tips, 100 level Undo and Redo, Table Auto Format, Auto 
Correct, Wizards and integration with Microsoft Excel. 

Part Number: 034-096-767AA 

From Version: Any competitive Macintosh wordprocessing package 

with an RRP greater than $400 
Swap Price: $200 

Communique Price: $170 

Microsoft Works 4.0 for Macintosh 

Microsoft Works for Macintosh is the integrated application that allows you to get 
your daily computing tasks done quickly and easily. Works offers a complete set of 
tools including word processing, spreadsheets, database, drawing and 
communication tools. Works also includes a calendar, a To-do-list, an Address 
Book, presentation graphics, Wizards, clipart and more. 

Part Number: 070-096-400AA 

From Version: Any competitive Macintosh integrated package with 

an RRP greater than $100 
Swap Price: $120 

Communique Price: $90 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

















Your rh member 


COAMJNIQUE 


Microsoft 
Communique now 
comes in three 
different options - 
each tailored to 
meet your daily 
needs. If you want 
to know what you’re 
entitled to as a 
Communique 
member, or what’s 
on offer from a 
higher level of 
service, simply 
consult this page. 


mefi 


Please note, new 
services and 
benefits are being 
added from time 
to time, so be sure 
to look out for new 




COMMUNIQUE 

Information discounts, and service at your fingertips. 
Available to all members. 

Cost: $40 per year 

Q Communique Magazine 

11 issues, including a bumper Christmas issue. 

0 Up to $30 off the latest Microsoft products 

Up to $30 off each application upgrade listed in the Communique 
upgrade pages. One Upgrade per product per Communique member. 

0 Tips & Techniques 

All Communique members receive quarterly ‘Ups & Techniques’ 
supplements (Windows and Macintosh versions) as part of their 
membership. 

^ Priority Customer Hotline 

Microsoft Sales Information Centre. For upgrade orders, product 
information and general enquiries (9.00am - 5.00pm EST). 

IT Call (02) 870 2111 or (for those outside Sydney) 1800 257 253. 

# HotFAX 

Call the HotFAX from anywhere in Australia and receive additional 
fact sheets on new products listed in ‘In the Know’. Simply follow the 
spoken instructions and enter your Communique number, your fax 
number and your product choice as requested. 

•S Call (02) 611 4545, (03) 414 5280 

or (for those outside Sydney or Melbourne) 1800 065 630. 

0 20% off scheduled Microsoft training from Drake 
and selected Citidata training 

See page 47 for a list of training centre locations. 

10% discount on books at Dymocks 

10% discount on all Microsoft Press books purchased. 


introductions 
marked with a 



Communique Technical News 

Free technical newsletter; simply call HotFAX and choose the CTN 
option. 73* Call (02) 6H 4545, (03) 414 5280 or (for those outside 
Sydney or Melbourne) 1800 065 630. 

Exclusive Binder Offer 

Specially designed for Communique, this binder holds 11 issues of 
your monthly magazine. Price is $15 including postage and handling. 
‘B Call (02) 870 21H or (for those outside Sydney) 1800 257 253. 

Or send a cheque to: 

Microsoft Communique, Reply Paid 148 [affix no stamp], 

PO Box 278, St Leonards, NSW 2065. 

Exclusive discounts on third party hardware, software 
and books 

See pages 35 and 36. 
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fH Reduced priority support pay as you go 
charges 

Pay only $25 per incident to resolve a problem 
regarding any of Microsoft’s desktop products via 
Microsoft Product Support (regular charge $35). 

B Call (02) 870 2133 

or (for those outside Sydney) 1800 808 532. 

Pay only $100 per incident to resolve a problem 
regarding any of Microsoft’s professional products via 
Microsoft Product Support (regular charge $200). 

B Call (02) 870 2133 

or (for those outside Sydney) 1800 808 532. 


COMMUNIQUE HELP OPTION I 

Information discounts, and service at your 
fingertips plus support whenever you need 
it. Available to individuals, not companies. 

Cost: $99 per year 

All the advantages of belonging to 
Microsoft Communique 
(as listed opposite) plus: 

-- Free 1800 Desktop “Priority Support” 
(Five Call Limit per year) 

By phone, fax or mail, Call (02) 870 2133 

or (for those outside Sydney) 1800 808 532 any time 
between 8am and 8pm (EST) Monday to Friday. 

% Fast Dial Direct 

Direct access to support on the most popular 
programs through exclusive Fast Dial numbers: 
Word, Excel, Office, MS-DOS and Windows. 

B Call the following to reach the Communique 
Options Fast Dial. 

Microsoft Word: (02) 870 2801 or 1800 625 479 (for 
those outside Sydney) 

Microsoft Excel: (02) 870 2802 or 1800 670 526 
Microsoft Office: (02) 870 2803 or 1800 659 113 
Microsoft Windows (02) 870 2804 or 1800 638 963 
MS-DOS: (02) 870 2805 or 1800 644 624. 

Upgrade options 

If you are a current Communique member and you 
wish to upgrade to Communique Help Option 1 
you can do so for only $59. 


COMMUNIQUE HELP OPTION 2 

Information discounts, and service at your 
fingertips plus more responsive help. 
Available to individuals only, not companies. 

Cost: $299 per year 

All the advantages of belonging to 
Microsoft Help Option I 
(as listed left) plus: 

Free 1800 Desktop “Priority Support” 
(Fifteen Call Limit per year) 

By phone, fax or mail. S’ Call (02) 870 2133 
or (for those outside Sydney) 1800 808 532 any time 
between 8am and 8pm (EST) Monday to Friday. 

0 Lodge a support problem via the Microsoft 
Connect Bulletin Board 

£ Dedicated support representatives 

For all problems not lodged over the phone, a 
Microsoft representative will allocate resources to 
deal with your problem and follow it through to 
resolution. 

^ Feedback up to twice daily 

Members are updated on any problem not immedi¬ 
ately resolved, up to a maximum of twice per day. 

0 Exclusive discounts 

Members receive discounts on off-line support tools, 
including subscriptions to TechNet and MSDN. 

0 Less than Half Price Priority Support pay as 
you go on Professional Products 

Support charges on professional products reduced to 
$75 per incident from $200 per incident. 

B Call (02) 870 2133 or (for those outside Sydney) 
1800 808 532 any time between 8am and 8pm (EST) 
Monday to Friday. 

Upgrade options 

If you are a current Communique member and you 
wish to upgrade to Communique Help Option 2 
you can do so for only $259. 
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£H 

user group 



Need some help SB 
getting the best V| 
from your 

computer and H 
software appli¬ 
cations? It’s easy ■ 
when you join one '% 
of the hundreds of 1 
active user groups 
Australia-wide. 

From a friendly chat 
over a cup of tea to 
seminar sessions with 
international experts, 

User Groups have some 
thing for everyone. Here’: 
just a few you could contact.' 


If any details listed here are 
incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway 
St Leonards NSW 2065 


ACT 

LAN Manager User Group - Canberra (06) 267 6159 '' - 

NSW 

Apple and Macintosh Users Groups - Sydney (02) 476 5792 
Australian Windows Networking User Group - Sydney (02) 390 6299 
Central Coast PC User Group - (043) 322 800 
C Languages Users & Enthusiasts Society (CLUES) 

- Sydney (018) 614 227 

Programming S.I.G. (SPCUG) - Sydney (02) 599 1919 
Fox User Group - Sydney (02) 746 9500 
Microsoft Access User Group (Advanced) 

- Sydney (02) 451 4348 

Microsoft Access User Group - Parramatta (02)‘391 1022 

r - Nth Sydney (02) 929 O'fOO 
Microsoft SQL Server User Group (02) 888 9900 
Sydney Windows User Group (Excel and Word) (02) 415 2420 
Sydney PC Users Group - Main Meeting and Windows SIG (02) 972 2133 
Sydney PC User Group - Visual Basic SIG (02) 97i 676! 

Visual Basic Users Group (02) 877 7225, 

Vic. 

Access (Database) S.I.G. Melbourne - Melbourne (0?) 883 4382 
FoxPro: The Melbourne Developer’s Network 
- Melbourne (03) 329 1844 
Melbourne Access Users Group (03) 532 0684 
Melbourne PC User Groups (03) 699 6222 
Retired and Interested Persons Melbourne (03) 803 6229 
Victorian Mac Users Group- Melbourne (03) 6554 7322 6) 

Visual Basic Users Group (03) 878 3451 

Qld 

Apple-Q Inc - Brisbane (07) 878 2834 (after 7pm) 

Brisbug PC Users Group Inc (07) 201 5005 
Logan City PC User Group - Qld (07) 208 2332 
Pine Rivers IBM Compatible Computer Club (07) 881 1553 
Visual Basic Users Group (07) 226 7070 

Windows Pacific (formerly Brisbane Windows User Group) (07) 899 1956 

WA 

Computer Club of WA [Inc] (09) 332 6374 
Perth FoxPro User Group (09) 346 2172 
Perth PC User Group (09) 328 3328 
Perth Windows User Group (09) 386 6677 

SA 

Adelaide Access for Users Group (08) 287 1470 

Adelaide PC Users Group (08) 479 219 

Adelaide Micro Users Group Incorporated (08) 384 3027 

South Australian PC Users Group (08) 341 6400 

Visual Basic Users Group (08) 223 7932 

Windows User Group of South Australia (08) 362 4211 


Microsoft Consulting Services 

MCS provides high-level information technology consulting 
services to large businesses and corporations. Contact MCS for 
IT planning, client-server systems design, custom development, 
networking and applications support. 

8.30am - 5.30pm Eastern Standard Time. 

Tim Watson, Manager MCS Australia: Telephone (02) 870 2200 
or fax (02) 805 1108. 
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Microsoft runs 
a well-accepted 
Microsoft 
Solution Provider 
Authorised 
Training Centre 
(ATC) program 
designed to 
ensure that you 
get the very best 
training possible. 

The requirements 
for entry into the 
ATC program are 
stringent for training 
organisations, each 
of which provides high 
quality, hands-on 
by Certified Professionals. 


Microsoft Solution Provider 
Authorised Systems Training 
Centres 

Microsoft ASTCs have training courses on the 
following: Introduction to Windows Programming 
Using Visual Basic, Administration of Microsoft Mail, 
Application Development of Excel and Introduction 
to Programming in C. 

Aspect Computing - Sydney (02) 957 3188 

Melbourne (03) 818 0604 
Adelaide (08) 379 0466 

Digital Equipment Corp - Sydney (02) 561 5252 
Dialog Pty Ltd - Brisbane (07) 368 2011 
Edcom - Perth (09) 481 4140 
Educom - Melbourne (03) 670 0388 
Sydney (02) 957 1633 
Hunter Institute of Technology 
- Newcastle (049) 237 404 
Imageword - Canberra (06) 257 5045 


Microsoft Registered 
Apple Macintosh Training 


Centres 

Apple Centre WA - Perth (09) 221 4511 
Choice Systems - North Sydney (02) 957 4314 
CPM&S Group - Northwood (08) 362 4949 
Logical Solutions Training Centre - 
Sydney (02) 367 8505 
Deakin (06) 283 3244 
South Melbourne (03) 696 5608 
Spring Hill (07) 832 3999 
The Training Group NSW 
Waratah (049) 672 777 
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Microsoft Solution Provider 
Authorised Training Centres 

Microsoft ATCs have training courses on the following: 
Windows, Access, Word, Excel, PowerPoint and Project. 

ACT 

Citidata Training - Canberra (06) 285 3902 
Imageword - Canberra (06) 257 5045 
Ferntree Computing - Canberra (06) 248 8488 

NSW 

ACCS - Sydney (02) 957 4244 

Applied Functional Training - Sydney (02) 906 3773 

Citidata Training - Sydney (02) 906 1935 

Drake Training - Sydney (02) 929 0100 

Educom Training - Sydney (02) 957 1633 

Poliak Partners - Sydney (02) 262 3777 

The Training Group - Newcastle (049) 672 777 

Vic. 

Drake Training - Melbourne (03) 650 5277 
Educom Training - Melbourne (03) 670 0388 
Ferntree Computing - Melbourne (03) 622 8690 
Infomat - Canterbury (03) 888 6399 
Ong Training - Melbourne (03) 529 8522 
Poliak Partners - Melbourne (03) 866 2399 

Qld 

Applied Micro Systems - Milton (07) 246 7792 
Delta Technology - Spring Hill (07) 832 5377 
Drake Training - Brisbane (07) 229 3827 
Insight Training - Spring Hill (07) 839 8244 

WA 

Edcom - West Perth (09) 481 4140 

Ferntree Computing - West Perth. (09) 322 2730 

SA 

CMC - Computer Management Centre 

-Adelaide (08) 223 0600 
Citisoft- Parkside (08) 373 5000 
Drake Training - Adelaide (08) 212 4141 
The Learning Laboratory - Kent Town (08) 362 4211 
Management Technology Education - Adelaide (08) 231 3048 
Micro Systems Training - Wayville (08) 373 4873 

Tas. 

NDA Computing - Launceston (003) 344 910 
NDA Computing - Hobart (002): 242 660 
The Quill Consultancy - Hobart (002) 238 277 

Microsoft Institute of Advanced 
Software Technology 

The Institute offers hands-on technical courses to help 
programmers maximise their ability to develop applica¬ 
tions which take full advantage of the latest Microsoft 
systems software. New courses are added regularly 
9.00am - 5.00pm Eastern Standard Time. 

Telephone (02) 870 2250 or fax (02) 870 2255. 
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CONNECT BULLETIN BOARD 

Call 24 hours, 7 days a week (02) 878 5200. 

Microsoft’s self-help bulletin board, covers the range of Microsoft Desktop 
and Professional products, and lets you browse at leisure and download over 
a modem the information you need as you need it. 

This service is free of charge (except for the cost of a local call). 

Product Support Services provides post-sales technical help in 
two categories. Please have your Communique number and PIN ready 
for verification of who you are. 

STANDARD SUPPORT 

8.00am - 8.00pm Monday - Friday (Eastern Standard Time) 

Call (02) 870 2113 (Sydney area) or 1800 817 328 (outside Sydney) 

If you have trouble installing Microsoft software (not including Advanced 
Systems products), or if you believe you’ve encountered a bug, then 
Standard Support is what you need. As a Communique member, you get 
priority direct access to our Support Analysts, who will do their best to 
solve your problem. This service is free of charge (except for the cost of a 
local call). 


PRIORITY SUPPORT 



8.00am - 8.00pm Monday - Friday (Eastern Standard Time) 

Call (02) 870 2133 (Sydney area) or I 800 808 532 (outside Sydney) 

If you would like assistance in how to use specific features of Microsoft 
software, then Priority Support can help. As a Communique member, you get 
priority access to our Support Analysts, who will do their best to assist you. 
This service is chargeable. Rates vary according to your Communique 
membership level (see pages 44 and 45), and the category of the product for 
which you want help (see the description of Desktop and Professional 
products categories below). You must possess a valid Priority Support 
contract before a Support Analyst can handle your problem. 



Desktop or Professional? 

Microsoft products attract different support charges depending on their 
category. 

The Desktop category includes all applications, non-server operating 
systems, and hardware - products typically used by individuals for their own 
purposes. Desktop products include Word, Excel, Office, PowerPoint, 
Publisher, Project, Access, all Fox products (including FoxPro and 
FoxBase), all Mail Client products, all Home products (including Works, 
Money, Kids, Flight Simulator, all Multimedia titles, and all games), Windows, 
Windows for Workgroups, MS-DOS, the non-server components of all 
versions of Windows NT, and all hardware products (including the Microsoft 
Mouse and Windows Sound System). 

The Professional category includes all software development tools, 
networking, and systems products - products typically used by application 
developers and/or computing professionals to create software solutions. 
Professional products include all programming languages, all Microsoft 
SDKs and APIs, all other development tools (including Delta and the 
Microsoft Source Profiler), SQL Server, Lan Manager, all non-client 
Messaging products, all Gateways, and the server components of Windows 
NT Advanced Server/Windows NT Server. 


RECEIVE 



A WINDOWS 


COURSE. 


Book on any two of 
Drake training’s Microsoft 
Office Courses and 
receive 50% discount on 
a windows course. 

DRAKE TRAINING MICROSOFT 

OFFICE SCHEDULE: 

• Word for Windows 6.0 
Introductory and Advanced 

• Excel 5.0 

Introductory and Advanced 

• Access 2.0 

Introductory and Advanced 

• Powerpoint 4.0 

• MS Mail 

• Windows 

Introductory and Advanced 


CALL YOUR LOCAL DRAKE TRAINING 
CUSTOMER SERVICE REPRESENTATIVE 
FOR DATES, COURSE SYNOPSES 
AND PRICING: 

• Melbourne 


Kos or Brooke 

(03) 650 5277 

• Adelaide 

Ruth 

(08) 212 4141 

• Perth 

Jodie 

(09) 321 9911 

• Sydney 

Helen or Sue 

(02) 929 0100 

• Brisbane 

Rachel 

(07) 229 3827 


DRAKE 

TRAINING 



How to get more from 
your computer 
without really trying. 



AT MICROSOFT, WE 
DON’T JUST MAKE 
COMPUTERS EASIER. 

We aim to make 
your life easier. 

Which is why 
we created the Microsoft Communique 
customer program. Already, more than 
100,000 Australians are enjoying the 
benefits of Communique and now. 


for just $40, you can join them. For 
starters, you’ll save up to $30 on every 
time you upgrade to the latest versions 
of Microsoft software! 

You’ll also receive a quarterly Tips and 
Techniques bulletin and substantially 
reduced rates on Microsoft product support. 

Each month we’ll send you 
Communique magazine. It’s full of 
interesting information on new products, 


latest upgrades, special offers and training. 

Plus you’ll receive huge discounts on 
computer training, industry events, and 
reference books. 

If you’d like to know more, please 
call 008 621 622 . To join Communique 
for just $40, please complete the 
application form inside this magazine. 

coMuniqueb 














